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EDITOR’S NOTE
We do live in interesting times.
I just watched Barack Obama’s speech at the FNB 
stadium and so type through a veil of tears.
And yet, this issue is full of joy.
When CSR went to the Rockin’ for Room 13 event we 
returned on something of a high. Not only was it an 
event that achieved a lot but it did it with such a sense 
of fun. And perhaps this is something that we should 
remember about Nelson Mandela.
He laughed, he danced, he had fun! … Madiba smiled 
and the room was illuminated and hearts were lifted.
By the very nature of what we do there is always a 
danger that we get caught navel gazing, wrapped up 
in the seriousness of what we do.
But, as the Room 13 event illustrated, and as our former 
President demonstrated throughout his astonishing 
life, with great responsibility comes the possibility for 
great joy.
So, in the run up to the festive season, in a nation 
unified in memory of a great man. Seek joy. Seek 
delight. Find a way to make a difference in the world, 
if only with a smile.
Keep the faith
Paul S Rowlston
Editor

Rockin’ for Room 13 is a charity 
event aimed at raising funds for 
Room 13. High profile business 
leaders, CEOs, company 
directors, performed  live on 
stage for one night only in order 
to raise money to help sustain the 
project.
Rockin’ for Room 13 - Nov 13th 

at the Barnyard Theatre were:
Ben Kruger: CEO of Standard Bank • Peter Matlare: 
CEO of Tiger Brands • Reg Lascaris: Founder of Hunt 
Lascaris and President for TBWA\ Africa\Middle East 
• Clem Sunter: Scenario Planner and Ex-Chairman of 
the Anglo American Chairman’s Fund • John Coulter: 
Country Manager, JP Morgan • Rowan Smith: Director, 
Shanduka • Dave Munro: Chief Executive for Corporate & 
Investment Banking, Standard Bank • Ian Fuhr: Founder 
and CEO, Sorbet • Paul Edwards: Executive Chairman, 
Merryn Capital • Lee-Ann Shepherd: Marketing 
Director, Diners Club • Hester Hahn: Marketing Projects 
and Events Manager, Diners Club • Phuti Mahanyele: 
CEO of Shanduka Group • Peter Schoeman: Divisional 
Director: Sales and Marketing, City Lodge Hotels • Neil 
Hobkirk: Marketing Director, Appletiser • Gareth Cliff: 
Radio DJ, 5FM • Jen Su: Presenter, Radio Presenter, 
5FM’s The Hollywood Report.
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PHUMLANE LEROBANE
eMalahleni Field Band

CHILDREN 
SHOULD BE SEEN

AND HEARD

Meet Phumlane Lerobane.
He is just one of about 18 million 
children who will someday lead
our country.

To help put Phumlane and other 
vulnerable youth on the right 
track for a better future, 
we looked for a partner that 
understood our values. So we 
partnered with the Field Band 
Foundation in 2004.

Together we can give Phumlane, 
and another 5 376 young people, 
the chance to develop valuable
life skills and to access potential 
jobs and bursaries. All through 
the joy of music.

It is a partnership that does
us proud.

www.angloamerican.co.za
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We, the people of South Africa,

Recognise the injustices of our past;

Honour those who suffered for justice and freedom in our land;

Respect those who have worked to build and develop our country; and

Believe that South Africa belongs to all who live in it,
united in our diversity.

We therefore, through our freely elected representatives, adopt this Constitution as the 

supreme law of the Republic so as to :

•	 Heal the divisions of the past and establish a society based on democratic values, 

social justice and fundamental human rights; 

•	 Lay the foundations for a democratic and open society in which government is 

based on the will of the people and every citizen is equally protected by law; 

•	 Improve the quality of life of all citizens and free the potential of each person; and 

•	 Build a united and democratic South Africa able to take its rightful place as a 

sovereign state in the family of nations. 

May God protect our people.

Nkosi Sikelel’ iAfrika. Morena boloka setjhaba sa heso.

God seën Suid-Afrika. God bless South Africa.

Mudzimu fhatutshedza Afurika. Hosi katekisa Afrika.

Photograph by Treasure Louw Opera Africa’s production Princess Magogo. Opera Africa’s Associate Artist Kelebogile 
Boikanyo in concert early this year in Paris.

Erratum. In the previous edition of CSR the photographs below 
were inadvertently accredited to Cape Opera and not to Opera Africa.

Thank you.
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Crib Notes
Paul S. Rowlston

I was all geared up to write about Kit Kat this month, going into 
some comic detail about my recent tiff with that global brand 
and seeking some kind of insight in the aftermath. But then the 
world changed on Thursday night.

For the third time in my life I was presented with a ‘where were 
you’ moment. 

I was glued to the over-night coverage on CNN when the first 
bombs dropped on Bagdad at the start of the first gulf war, war 
in real time. 

I was recceing for a corporate video at the War Museum in 
Jo’burg when the planes hit the World Trade Centre. I watched 
the towers fall and the stunning aftermath in an office full of 
stunned co-workers and friends.

On Thursday night I was swopping casual insults and sub-
textual affection with my best friend on Facebook when he 
suddenly broke in with the words Nelson’s gone. Gone. At last. 
Inevitable. Unthinkable. His last act in life, unifying us in our grief 
at his death.

I spent the next several hours reading the newspapers, watching 
the twenty four hour news channels and maintaining some 
sense of contact with my circle of friend through social media. 
Somehow a simple like to every status update and outpouring of 
love, grief, celebration and reflection didn’t seem enough. I’ve 
no idea how many times I typed ‘amen’. I’m sure I could have 
kept a cathedral in steady supply. It doesn’t seem like much, 
but it gave me a way of somehow briefly connecting with that 
vast network of people across the globe who were all looking for 
some way to reach out in this ultimate unifying moment.

And now I’m once again sitting in front of multiple screens, 
watching tears pour like rain into the FNB stadium as the good 
and the great pour into their comfy seats and ordinary people 
gather to share and celebrate the last steps in Madiba’s long 
walk.

Of course, by the time you read this he’ll be safe at home and 
hundreds of thousands, perhaps millions of words will have 
been written about his passing, words written by people with 
far more to say and far more talent with which to say it than I. 
But can there ever be enough words written? Will the need to 
remember ever diminish? I think not.

And so, having just stood for the National Anthem, and with 
the echoing sounds of the initial addresses filling the stadium, I 
want to try and find a message of my own, some insight that is 
uniquely mine and might, just might, offer insight to you.

Whenever I think about Nelson Rolihlahla Mandela I cannot help 
but think of those 27 years he spent as prisoner 46664. 27 years. 
Think about that, but not as a number, think about it as an actual 
period of time, a portion of a life. 27 years locked in a brutal 
place with brutal intent.

If, as Stalin said, one life is a tragedy and 100 000 a statistic, then 
by that same measure, one day in that jail cell was a tragedy but 
over 9800 was an unforgivable sin.

And yet he did forgive. Instead of walking out those gates and 
demanding his 27 years back, demanding the impossible then 
burning the world down when inevitably his demands could not 
be met, Nelson walked out and demanded, yes demanded, 
that we try to live up to him. He demanded that we rise to the 
challenge of matching his generosity of spirit and his great 
humanity with generosity and humanity of our own.

And in this we are doomed to fall short. Why? Because he fell 
short, in a million ways, every day. Prisoner 46664 knew he was 
not perfect, he knew anger, he knew rage, he knew heartache 
and despair, he knew the pain of loss and the fury of failure. I 
know this because he was a human being, a man just like any 
other. And to be human is to fail. To be human is to know human 
frailty and the great imperfection that is a life lived.

But in life, and now in death, Madiba showed us that failure is 
not falling down, failure is staying down. And he never stopped 
getting up, he never stopped striving to be a better man, to 
take whatever opportunities life presented him and bend them 
towards making the world a better place.

And that’s what the world is because Nelson Mandela lived in it. 
It’s a better place because he was here and the very least we 
can do is try to keep making it better. We can’t give him those 
27 years back, but we can try to make the price he paid worth 
the paying. 

Go well my President. God speed.

46664

Last week I wrote about how the world of work has changed 
and you now have to prepare young people for a completely 
different scene of creating a job for themselves as opposed to 
finding an existing job. This is a 21st Century megatrend that 
cannot be ignored.
On Wednesday this week, which happens to be November 13, 
Reg Lascaris and John Hunt got together some of their friends 
who share one characteristic - a passion for rock ‘n roll - and 
put on a fantastic gig at the Barnyard Theatre in Morningside, 
Johannesburg.  I was privileged to be involved in the line-up 
which included, among others, Peter Matlare, Gareth Cliff, Dave 
Munro, Jen Su, Ben Kruger, Neil Hobkirk, Lee-Ann Shepherd, 
Hester Hahn, Ian Fuhr, Rowan Smith, Paul Edwards and Peter 
and Alastair from City Lodge. The Jacob Hay band provided 
the musical support for everyone except for Peter Matlare who 
played the piano and myself who played acoustic guitar.
It was amazing seeing these guys belting out Mustang Sally, 
American Pie, If I were a rich man and many other hits of the last 
century. Lots of ladies underwear were thrown at the singers on 
the stage. Who wants to be a CEO or Marketing Director after 

that experience? The audience were rocking in the aisle and 
swaying with torches and didn’t mind the odd off-key note. We 
should go on tour!
Now for the serious bit. Room 13 (and please just Google 
room13.org.za) is a fabulous initiative where a separate room 
for the arts is built at disadvantaged schools with money raised 
from a variety of donors. As it says on the website:
“Room 13 is a place where our imagination runs free. It is a place 
for us to go to after school and express our creativity through 
painting, drawing, drama, poetry and storytelling, any form of 
artistic expression we desire.
“We run Room 13 ourselves - we have our own management 
team and we choose our artist-in-residence to act as our 
employee and run our studio like a business.”
“We” in the quote are the students at the school so they learn 
about the arts and at the same time how to run a business. How 
brilliant is that!

www.clemsunter.co.za and www.mindofthefox.com

Rockin’ for Room 13
Clem Sunter
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Arts culture and heritage – 
the future – vision 2030 – The 
Minister addresses policy 
change. Putting South Africa on 
the map through arts and culture 
is no longer a dream of the 
Minister but a reality. 

Through our song dance and art 
partnering with the department of tourism 
South Africa is fast becoming a first 
destination of choice within the countries 
that the minister has worked effortlessly to 
introduce the unique experience we have 
to offer as a country
Speaking passionately with complete 
commitment and dedication about 
and amongst others the ‘four seasons’ 
projects he proudly says ‘I took Ihashi 
Elimhlope’ the African Maskandi group – 
(who if you have not seen them perform 
in South Africa do so) to Europe the show 
was sold out for each performance! – I 
can understand why having personally 
had the privilege of attending one of the 
performances in South Africa.
 Paul Mashatile is a man who “walks the 
talk “– spending the hour with him in 
conversation on the current and future 
projects planned for the DAC, one cannot 
but be, both excited about the future   and 
extremely proud to be South African. 
Tall and strong in statue Paul Mashatile 
exudes a presence and charm with 
warmth and sincerity that left me wanting 
to spend more time sharing the love he 
has in what he does.
Repositioning arts culture and heritage as 
a key contributor to the economy through 
the  Mzansi golden economy strategy 
and the partnership with SA tourism has 
placed arts culture and heritage at the 
forefront in creating jobs and generating 
export earnings
“Every school in South Africa  will have 
a library, fly the SA flag, given booklets 
with pictures and sketches of our national 
symbols, heritage sites, monuments 

museums and national order awards” true 
to his form our minister of arts and culture 
Paul Mashatile will once again make it 
happen, I have no doubt – there is a winning 
formula in this department!!!!!!!!!!!!!!!!!! 
Could this be the Barack Obama of South 
Africa ?
Below the Minister touches on the Vision 
2030 for Arts Culture and Heritage

Revising policies – Minister Paul  
Mashatile 
As part of implementing vision 2030, we 
are now revising the policy framework 
governing arts, culture and heritage in our 
country.
In order to maximize the role of culture and 
in particular the role of the cultural and 
creative industries in the development of 
our society, we have included this sector in 
our industrial policy action plan and in our 
national development plan, vision 2030 is 
our country’s long term development blue 
print that articulates the kind of society we 
seek to become by 2030 and beyond.
This important document has this to say 
about the role of culture in the development 
of the South African society;
“The arts and other parts of the creative 
economy have a potential to generate 
employment and export earnings. (They) 
are thus an asset that needs investment 
to provide opportunities for more people, 
often outside the formal economy.”
It is for this reason that we continue to 
implement our Mzansi Golden Economy 
strategy; aimed at maximizing investment 
in the sector, including drawing in private 
sector investment.
Through this strategy, we will ensure 
that the creative and cultural industries 
contribute meaningfully to our Gross 
Domestic Product and to job creation.
Based on existing data, it is not hard to 
see how this can be achieved through a 
repositioning of the sector.
Our local music industry was worth USD 
200 million in sales in 2011; the craft sector 

In conversation with our 
Minister of Arts, Culture 
and Heritage ...     
Paul Mashatile
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contributed USD 300 million to GDP in 2010 and employs more 
than 200 000 people; and the visual arts sector has a turnover of 
nearly USD 200 million per annum.
The Film and television sector currently employs 25 000 people 
and contributes more USD 500 million annually to GDP.
In the coming years we will significantly upscale these numbers.
As part of implementing Vision 2030, we are now revising the 
policy framework governing Arts, Culture and Heritage in our 
country.
This we are doing in order to effectively position this sector at the 
centre of our nation’s human development effort.
The revised policy framework will make provision for greater and 
more sustained funding for the sector.
It will also cater for increased Information and Communications 
Technology support for artists to enable the creation of works 
expressing national creativity.
It will open space for vibrant and inclusive national dialogue on 
the kind of society we seek to build
Equally it will assist us to develop and in implementing plans 
for a more effective arts and culture curriculum in schools and 
provide support for artists even after the peak of their careers.  
 It is against this background that we believe culture should be 
located firmly at the centre of the Post 2015 global development 
agenda.
Specifically, this debate must enhance the work of the UN 
System Task Team on the Post-2015 Development Agenda, 
focusing on culture as an enabler of sustainable development.

It must also strengthen our resolve to channel more investment, 
including private sector investment, to the cultural and creative 
industries.
Related to this is the need to increase the capacity of Member 
States to effectively measure the impact of the creative and 
cultural industries.
This will not only help us attract more investment but also 
facilitate the implementation of adequate policy measures to 
support the sector.
We must also invest in the development of skills required for the 
sustainability of the sector.
Equally, we must invest in the preservation and promotion of our 
cultural heritage, so as to contribute to nation building, social 
cohesion and national healing as well as to use heritage as a 
catalyst for local economic development.
 Let us continue to use culture to create new platforms of 
engagements as nation states.
Indeed let us use the power of the arts, culture and heritage 
to address challenges of racism, xenophobia and other related 
intolerances.
Let us promote cultural diplomacy as a tool to strengthen people 
to people contact and a means to open further avenues for 
interaction between peoples.
Collectively let us spread the message that as humanity we 
share a common heritage and ancestory; that our destiny is 
therefore linked.
There is no better way to do this than to use culture.

The South African Season in 
France Unpacked
Bongani Tembe Commissioner-General of the 
South African Season in France

As the Commissioner-General for the France-South Africa 
Seasons (2012 and 2013) I was appointed by the South African 
National Department of Arts and Culture to drive the Seasons. 
The Seasons was a multifaceted collaboration between the 
two countries and in 2012 South Africa successfully hosted 
the French leg of the Seasons between July and November. In 
2013 the South Africa Season launched in May and the country 
was  hosted in France until December.
The South African Season is a tribute to the struggle for 
freedom and the choice of reconciliation over racial division as 
embodied by many South Africans, including its most famous 
citizen, former President Nelson Mandela. During the nine-
month 2013 Season the French public were treated to a glimpse 
of today’s South Africa – a thriving and young democracy still 
healing from its oppressive past, yet forging ahead to secure 
its place amongst the world’s emerging economies.
At its conclusion, the 2013 Season involved more than 250 
events, taking place in more than 150 cities across France. 
Perhaps more significantly, more than 1,000 South African 
artists, cultural heritage practitioners, sportsmen and women, 
academics, scientists and learners participated in the Season.   
The South African Season will be remembered for its richness 
in terms of magnitude and diversity. It is varied in terms of the 
calibre of the artists – there are well-established international 
artists such as Hugh Masekela, who appeared at the Paris 
Jazz Festival in July; Johnny Clegg, better known as the ‘White 
Zulu’/‘Zulu Blanc’ performed in October; and the Grammy 
Award-winning Ladysmith Black Mambazo, who played in May 
to a French audience. The Season also afforded performance 
opportunities to grass-root and community-based artists such 
as Isicathimiya – Mpumalanga White Birds and Isigekle, who 
were featured at the Festival d’Automme in September. 
There are many other French institutions and companies that 
decided to focus on South Africa in 2013. These include Gaite 
Lyrique, who presented ‘Sharp Sharp Joburg’ – a month-long 
multi-disciplinary project that highlighted Johannesburg’s 
underground artistic scene, which launched in October. 
Another was La Maison Rouge, featuring a panorama of about 
50 South African visual artists that ran until September in the 
Capital city.
The Mandela exhibition: From Prisoner to President, at the Hotel 
de Ville in Paris, saw a staggering 1,343 people attended the 
exhibition in one day breaking all previous attendance records. 
It was consequently extended beyond its period. Even in poor 
health, Tata Madiba continues to unite our country and the 
world, and remains the epicentre of social cohesion.  
One of my many favourite projects of the Season was the 
reciprocal project Transition/Social Landscape – presented at 
the Rencontres D’Arles by accomplished South African and 
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French photographers. And what’s special about it was that it 
projected an interesting landscape of our beloved country. 
An undoubted highlight was the illumination of the Eiffel Tower 
in the colours of the South African flag. More than 200 million 
people have visited the Eiffel Tower since its construction in 
1889, including 7,1 million people in 2011. The Tower is simply 
the most visited paid monument in the world. It was, therefore, 
with particular pride that we were able to light up this iconic 
monument.  
My passion and support for the arts wills us to reach the ultimate 
objective of the Seasons, which is to see the two nations advance 
towards a better, more humane and caring world through greater 
cooperation in the fields of arts, culture and heritage, science 
and technology, sport and business.

For more information see www.france-southafrica.com or 
@nacsouthafrica

• Bongani Tembe, currently serves as the Commissioner-
General of the France-South Africa Seasons 2012 & 2013. 
As an artist he has performed in many parts of the world 
and has contributed positively to the arts and culture 
environment in South Africa and internationally. Mr. Tembe 
was a member of UNESCO’s Scientific Committee on 
Arts Education. He is the longest serving board member 
of South Africa’s National Arts Council and since 2002, 
he has been a member of the International Society of 
the Performing Arts. He is currently the Chief Executive 
and Artistic Director of the KwaZulu-Natal Philharmonic 
Orchestra.  Mr Tembe holds a Bachelor and Master of 
Music degrees from the prestigious Juilliard School in 
New York and has undertaken further studies at Columbia 
University and at the London Business School.

• The France-South Africa Seasons 2012 & 2013 is a 
reciprocal programme to afford the institutions and the 
people of France and South Africa an opportunity to 
understand each other better through cultural, scientific, 
sport, education and business engagement. The South 
African Season in France in 2013 has featured more than 
1000 South African participants who have been involved in 
more than 250 events across 150 cities in France. 

• South Africa’s tourism industry is a key focus for 
development in the lead up to the Department of Arts and 
Culture’s Mzansi’s Golden Economy strategy which aims 
to raise the profile of the arts, culture, and heritage sector. 
In a bid to create jobs, open up new markets and build 
sustainable livelihoods for those in the creative industries.

• For several years, France has been engaged in a series 
of reciprocal Seasons with its key international partners 
(China, Japan, India, Turkey, Russia and Brazil among 
others). South Africa is the first sub-Saharan country to be 
involved in such a Season with France.

• The goal of the France-South Africa Seasons 2012 & 2013 
is to improve mutual understanding and contribute to the 
diversification of France’s image in South Africa and South 
Africa’s image in France by emphasising the modernity 
and values that the two countries share.

• This year, between May and December, the French public 
will be treated to a wide range of over 250 dance and 
theatre performances, 100 musical concerts, 50 movies, 
40 residencies, 35 workshops, 30 exhibitions, and 150 
South African wines will be available for the French to taste. 
Cultural events will be combined with an array of events 
in other fields: innovation, science and technology, higher 
education, business, tourism, sport, languages and more. 
Projects, performances and initiatives will be across 100 
cities in France. 

• The aim is for the French public to fully engage with the 
South African Season and to enjoy all that the country 
has to offer and comes ahead of preparations for the 
celebration of South Africa’s 20th Anniversary of freedom 
and democracy.

• Participants were selected to be part of the Seasons through 
a series of open calls for applications. These applications 
are reviewed by a series of technical meetings, led by 
the Commissioners General that make recommendations 
to the Seasons governing structure, the Joint Organising 
Committee (JOC). The JOC comprises the Chairpersons 
of Seasons, representatives from the Department of Arts 
and Culture, the National Arts Council (NAC) and the 
Institut français, and is attended by all participants on the 
technical meetings.

Bongani Tembe was appointed by the Department of Arts 
and Culture:

• To organise the arts and culture programme of the Memorial 
and Funeral of Nelson Mandela

• To act as musical director for the Memorial and Funeral of 
Nelson Mandela

• In addition, Bongani and his wife – Linda Bukhosini – 
performed a duet at the funeral of Nelson Mandela, 
together with the KZN Philharmonic Orchestra.

S O U T H
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The NDP has this to say 
about the role of arts, 
culture and heritage in 
our society
Input presented by Director-General Xaba on 
behalf of Minister Paul Mashatile at the Tourism 
Summit 

“Culture, the arts and other parts of the creative economy 
have a potential to generate employment and export earnings. 
Foreigners visit South Africa to see, understand and learn 
about its peoples and cultures. The arts and the related 
creative economy are thus an asset that needs investment to 
promote opportunities for more people, often outside the formal 
economy.”
Consistent with this understanding, as the Department of Arts 
and Culture, we are implementing the Mzansi Golden Economy 
Strategy.
Through this Strategy, we are channeling large scale investment 
into the creative economy; to unleash its potential to contribute to 
nation building, social cohesion, growing the national economy, 
job creation and the building of sustainable livelihoods.
We are doing this also based on our understanding that the 

cultural and creative industries are our country’s “new gold”.
This we say in reference to the historic role that gold played in 
the development of the South African economy.
We think the cultural and creative industries are today playing 
the same role that gold historically played in our economy.
Our implementation of the Mzansi Golden Economy Strategy is 
also premised on the view that; societies with greater levels of 
Social Cohesion tend to be more economically prosperous.
Economic prosperity, therefore, and social inclusion are two 
sides of the same coin. You can not have one without the other.
As we implement the Mzansi Golden Economy we will continue 
to seek partnerships across sectors and with all stakeholders, 

both in government and in the private sector.
This we will do in order to maximize the impact of our interventions 
and to ensure that our sector takes its rightful place in the socio-
economic development of our country.
Tourism, given its linkages with our sector, is one of those we 
consider as important partners and stakeholders.
As indicated in the NDP, tourists not only want to enjoy the 
beauty of our flora and fauna, our breath-taking scenery and the 
beauty of our wild life.
They also visit our country to experience our ways of life, our 
food, our songs, our dance moves as well as our rich and 
diverse cultural heritage.
This means in addition to going to nature reserves and the sea, 
they also go to our museums, to our heritage sites, our theaters, 
our art galleries and they attend our cultural events.

The Tribute Concert held at the beginning of this month in 
Moretele, Tshwane, for example, attracts an estimated 30 000 
patrons annually to the City of Tshwane; making a meaningful 
contribution to the local economy.

Equally, events such as the Mangaung African Cultural Festival, 
the Joy of Jazz, the Cape Town International Jazz Festival and 
the Buyel’eKhaya Festival attract a significant number of tourists 
to the host cities.

In total as the Department of Arts and Culture we are supporting 
twenty eight major cultural events across the country.

It is our intention to upscale these events; ensuring that they 
make an even bigger impact on the economies of the host cities.             

Equally, visitors, especially from outside our country, are 
interested in knowing more about who we are as a people; where 
we come from and the future we are building for ourselves.
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They are interested in knowing more about the South African 
story; which in many ways is a story of the triumph of the human 
spirit.

They want to learn more and draw inspiration from the “South 
African miracle”; how as a people we managed to turn our 
backs on our deeply divided and painful past to a shared future.    
This we have seen on a number of occasions where we have 
taken local exhibitions and productions, telling the South African 
story, to overseas markets.
The success of Mies Julie at last year’s Edinburgh Fringe 
Festival, the many local films winning international acclaim and 
the recent success by South African artists taking part in the 
South Africa Season in France, are some of the examples we 
can show to this effect.
Also of interest to visitors, both local and international, are our 
eight World Heritage sites.
As a Department, we are working closely with the Africa World 
Heritage Fund, not only to maintain our existing World Heritage 
sites but also to submit more of our places of Outstanding 
Universal Value for nomination to the UNESCO World Heritage 
List.
In this regard, we note with appreciation that the Liberation 
Heritage Route, which links sites, events and individuals of 
significance to the South African struggle for liberation, has been 
included in UNESCO’s tentative list of World Heritage Sites.
Working together we can improve the appeal of our cultural and 
heritage tourist attractions; ensuring that they attract even more 
visitors and offer an even greater visitor experience.
One specific area we can collaborate on is ensuring that the 
narrative or story line told at our heritage sites is complete, 
consistent and truthful.
This may involve re-writing some of the stories told at these sites. 
Linked to this is the need to work together on the training of tour 
guides.
Another area we can work together on is on the maintenance of 
our cultural and heritage tourist attractions.
In this regard we wish to put forward the proposal that; a heritage 
levy, similar to the tourism levy, be considered on all the visitors 
to these sites.

Alternatively, part of the proceeds from the tourism levy, as it is 
currently structured, should be made available for the benefit of 
heritage and cultural institutions.
We look forward to engaging with all stakeholders on how best 
we can ensure sustained funding for the maintenance of our 
cultural and heritage visitor attractions, including through the 
use of a heritage levy
We are working well together with SA Tourism on the current 
French, South Africa Seasons.
We are also taking the lessons we have learned from this Season to 
the upcoming cultural season with the United Kingdom, next year.
The UK Season draws significance in that it coincides with the 
twentieth anniversary of our liberation; a truly historic moment 
that we will share with the peoples of the world, many of whom 
supported our struggle for liberation.
Going forward we will also be engaged in Cultural Seasons with 
Angola, Nigeria, Russia and China. Even on these Seasons we 
will work with our partners within the tourism sector.
The film industry is a major part of the creative economy.
It contributes R 3.5 billion per annum to our national economy, 
employing about 25 000 people.
Working together we can improve on these figures.
This we can do by, for example, implementing joint programmes 
to position South Africa as a preferred destination for film making 
and production.
This includes joint marketing of our iconic sites, many of whom 
are part of our nation’s heritage; such as Table mountain, 
Freedom Park, the Cradle of Humankind and Isimangaliso 
Wetlands as possible venues for film making.
Another area of possible collaboration is on our initiative in terms 
of the Mzansi Golden Economy to establish an Art Bank.
Through this initiative, we will procure local art works for display 
in all public buildings including in our embassies; thus exposing 
our artists to new markets.
We look up to Tourism SA, in particular, to help us expand the 
reach of this initiative, by also displaying these art works in 
their offices outside the country as a well in the exhibitions they 
conduct.

Innovative measures to support funding for 
local content, collaboration to maximise limited 
resources and strategic government interventions 
were some of the critical issues raised at the 
Fourth National Film Indaba in Johannesburg in 
November 2013

The deliberations on November 14 - 15 were part of Indaba to 
inform the NFVF’s long-term macro strategy for the film industry 
as a response to the National Development Plan and the Revised 
White Paper on Arts, Culture and Heritage.
These recommendations, which will inform the final strategy, 
include:

• Strengthening current funding models;
• Providing more money for development of product and 

audience;
• Improved intellectual property protection in term of 

licensing deals, similar to that of the French broadcast 
model;

• Introducing innovative ways to expand audiences including 
partnering with local government to promote a movie-going 
culture and a state-funded distribution agency;

• Distribution incentives including loyalty cards for local 
films; and,

• The creation of a transformation charter and values 
statement from all stakeholders.

Opening the conference, Arts and Culture Minister Paul 
Mashatile said the sector was critical to economic development: 
“As we have gathered here for this Indaba, we are emboldened 
by the reality that our sector, the cultural and creative industries, 
including film, now occupies the center stage in ongoing efforts 
to foster social cohesion and nation building as well as the 
economic empowerment of the people of South Africa,” he said.
“Indeed we have met at a time when our sector is no longer 

seen as a nice-to-have addition to the ongoing work of socio-
economic transformation. It is now firmly at the core of this 
work,” said Minister Mashatile.
The Minister noted that South Africa was on the verge of rolling 
out digital terrestrial broadcasting.
“This will create numerous opportunities for local content 
developers, which the industry needs to take full advantage 
of. Equally, the industry needs to take advantage of the 
opportunities made possible by advancements in Information 
and Communications Technology,” he said.
Minister Mashatile urged the industry to confront challenges 
such as the slow pace of transformation across the industry 
value chain, insufficient skills and enterprise development within 
the sector as well as the skewed distribution of film production 
and exhibition opportunities and infrastructure.
The Indaba included an announcement of a new partnership 
between the NFVF and Department of Women, Children & 
People with Disabilities. The partnership will provide funding 
for documentaries produced by film-makers with disabilities; 
provide sign language at NFVF training programmes and award 
bursaries for people with disabilities to enroll for film related 
studies at South African tertiary institutions.
“This is just one of our efforts to ensure that we create an 
enabling environment for South Africans to tell their own stories 
in their own languages,” said NFVF Council Chairperson Ms 
Mmabatho Ramagoshi 
“We have had rigorous debates and discussions over the past 
two days,” said NFVF CEO Zama Mkosi. “We have listened and 
taken on board the passions, concerns and insights tabled at 
this National Film Indaba and we are determined to define a 
strategy that is inclusive of the voices of the industry.”
“These contributions, as well as written contributions submitted 
by November 30, will help articulate the policy going forward 
and inform our response to the new policy environment we 
operate in,” said Mkosi.            

National Film Indaba 
sets ambitious course 
for industry growth
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The world’s entertainment capital took on a distinctly South 
African flavour , when the Department of Arts and Culture 
launched the inaugural South African Arts Festival 2013 (SAAF), 
in Downtown Los Angeles in the United States. SAAF 2013 
showcased seven local films and seven musicians representing 
the diversity of the South African experience at free events over 
two days.
The Festival is part of the Department’s Mzansi Golden 
Economy Strategy, which aims to place arts, culture and 
heritage at the centre of efforts to create sustainable livelihoods, 
skills development and economic growth, by amongst others, 
opening up new markets for South Africa’s creative talent.

“We want to use the US as a gateway to world markets for 
South African products. Los Angeles, is leading the world in the 
creation of motion pictures, television and stage productions, 
video games, and recorded music. We are happy to be creating 
an opportunity for South Africans to showcase their skills, interact 
with and build mutually beneficial relationships with influential 
role-players in this sector,” said Sibusiso Xaba, Director General 
of the DAC.
In launching the festival, Xaba also spoke of the benefits the 
festival will have on relations between the people of the US 
and South Africa. “There has been a shared history, especially 
during our country’s struggle for democracy, between South 

South African music and film 
takes centre stage in Los Angeles

African and US artists. As we prepare to celebrate 20 years of 
freedom in 2014, and work on making our creative industries 
more lucrative and sustainable, we hope for new partnerships 
between our peoples, “added Xaba.
SAAF 2013 in Los Angeles also presents participating South 
African artists and entertainment industry professionals with 
an opportunity to meet with members of the Los Angeles area 
creative film and music communities.
Saturday’s outdoor “South African Music Festival” was 
reflective of the country’s colourful diversity yet still speaking to 
contemporary artistic movements, with Hugh Masekela’s jazz 

grooves, the Mahotella Queens’ uplifting acapella, infused with 
Jozi‘s Zulu hip hop mix, the Parlotones’ arena rock anthems, 
Simphiwe Dana’s sultry Afro soul, and The Soil’s harmonious 
new voice.
Showcased films represented a broad range of South African 
cinema – from uplifting family-friendly fare Felix, to gritty dramas 
such as the critically-acclaimed Otelo Burning, about a group 
of kids who learn to surf against a backdrop of conflict, to 
documentaries such as The African Cypher, which explores 
Soweto’s street dance sub-culture.

The Mzansi Golden Economy
Mzansi Golden Economy (MGE) is a strategy to reposition the cultural industries in South Africa.  
The MGE strategy opens up the arts, culture and heritage sector to effectively and comprehensively 
contribute to economic growth and job creation. The Minister of Arts and Culture has declared 2013 as 
the year of MGE. Some of the projects that DAC has initiated and is implementing are; Cultural Events, 
Sourcing Enterprise, Public Art, Touring Ventures, Art Bank, NACISA and Cultural Observatory. 

The Cultural Events initiative funds big cultural events in different 
cities and towns of the country. These Events provide platforms 
for performing artists to display their arts and earn a living. It also 
provides secondary and supportive jobs. 
The Sourcing Enterprise sources goods and services for events, 
shows, conferences and exhibitions. It chooses the best and 
most appropriate artists, and their creations. It also provides an 
opportunity for the young upcoming artists to be showcased on 
these platforms. 
The Public Art project looks at proposals from artists who can 
do a Public Art Performance like the Cape Carnival and the 
Infecting the City project which does ‘impromptu’ multi-media 
arts. Street theatre and dance are also part of this programme. 
The Public Art project consists of outdoor murals and sculpture.  
The Department has been funding such projects which offer job 
opportunities to visual artists, especially among the youth and 
beautifies public spaces. 
The Touring Venture project deals with Art Exhibitions, Plays and 
Public Art Performances that need to be taken to various cities 
to provide opportunities for audiences elsewhere to experience 
the art.
The Art Bank Project is envisaged as a national rental agency 
for contemporary and traditional South African Art. Its function 
will be to procure and curate artworks in all public buildings, 
including government departments and its institutions and 
South African Embassies around the world to ensure that good 
quality contemporary artworks are displayed. 
The National Cultural Industries Skills Academy (NaCISA) is 
a proposed centre of excellence that is being developed in 
collaboration with Departments of Basic and Higher Education, the 
Department of Trade and Industry and the Department of Labour. 
We are discussing the project with various tertiary level institutions 
that provide training to the arts sector to devise a curriculum and 
programme of training, having found gaps with the skills shortages 
identified by researches in the arts sector. This centre of excellence 
will provide a training centre for the youth at tertiary level. 

The Cultural Observatory aims to provide the industry and 
government with the data that will help develop appropriate 
strategies for facilitating development of the sector and to 
enhance its contribution to the GDP. In assessing the economic 
impact of the projects, the Cultural Observatory will provide the 
following economic indicators:-
• The size of the industry
•  Number of jobs created
•  Percentage contribution to the GDP
• The value of the industry across the value chain. 
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The Department of Arts and Culture hosted a workshop to present 
a revised draft White Paper on Arts, Culture and Heritage to its 
stakeholders on 12 July 2013.
The White Paper on Arts, Culture and Heritage is the main policy 
framework for the department and the sector. It provides a 
vision and is a basis for the current institutional framework in 
the sector. However, it is important to acknowledge that at the 
time when the White paper was adopted (1996), it was meant 
for a branch or programme within what was then the Department 
of Arts, Culture, Science and Technology. However, in 2004, 
a fully-fledged Ministry of Arts and Culture was created. The 
establishment of a separate Ministry served as government’s 
acknowledgement of the importance and relevance of arts, 
culture and heritage in our national priorities.
In addition to the responsibility to promote the arts, preserve 
and protect heritage, the creative sector has emerged as an 
important role player in social cohesion, national identity and job 
creation. The Department of Arts and Culture thus believes its 
mandate has expanded since the adoption of the White Paper in 
1996. The review process must fully respond to the mandate of 
the department. The Mzansi Golden Economy Strategy has also 
enhanced the role of arts and culture in sustainable economic 
growth and development.

Speaking at the review workshop, Minister Paul Mashatile 
emphasised that “the realities of the day required for the 
White Paper to be reviewed. Government must assume its 
responsibility and lead the process. As we do that, we must 
be inclusive to ensure that the final product is acceptable to 
everyone in the sector. We are a multi-cultural society and the 
outcome of this process (White Paper Review) should reflect 
that”, said Mashatile.
The Director-General of the Department, Mr. Sibusiso Xaba 
argued in his presentation that one of the modern-day realities 
was that the arts, culture and heritage sector had to do more with 
little resources. He said while the department would continue 
to adhere to good governance and compliance, the “shrinking 
budget” required that the department did things differently 
to ensure that it spent most of its budget on service delivery. 
“One of the possibilities is to consider clustering some of the 
compliance functions of our public entities. It is not economically 
viable to have a Board of Directors for each of our 28 public 
entities”, said Xaba.
After the workshop, the department will take the draft White 
Paper to Parliament. It is expected that parliament will conduct 
its own public participation process and conclude the process 
by the end of the year.

Arts policy must reflect realities of the day MZANZI - Overview
Government commitment envisages the 
creation of 5 million jobs over the next 10 
years by:

• Identifying areas where employment 
creation is possible on a large scale, 
as a result of substantial changes in 
conditions in South Africa and globally.

• Developing a policy package to 
facilitate employment creation in these 
areas, above all through:

• A comprehensive drive to 
enhance both social equity and 
competitiveness;

• Systemic changes to mobilise 
domestic investment around 
activities that could create 
sustainable employment;

• Strong social dialogue to focus all 
stakeholders on encouraging growth 
in employment-creating activities.

• The 2011 National Consultative 
Summit provided a revised strategy 

and plan, including new large-scale 
interventions to:

• reinforce the Arts, Culture and Heritage 
(ACH) Sector as an economic growth 
sector, and

• introduce programmes that contribute 
to large-scale employment.

The approach is:
• General continuity and the introduction 

of new initiatives that, build on and 
expand existing initiatives as far as 
possible;

• Skills development for excellence and 
high performance in the ACH Sector;

• Large-scale interventions aimed at 
optimising growth and the employment 
potential of the Sector;

• Expansion and coordination of supply 
and demand in the Sector;

• Enhancement of existing production 
and creation of new business 
opportunities to match demand;

• Monitoring and evaluation to guide 
investment and coordination of current 
and future resources for the sector.

• The following is a list of the large-
scale projects/work streams of Mzansi 
Golden Economy (MGE), as a strategic 
response:

• Cultural events,
• Touring Ventures,
• Legacy projects,
• Cultural precincts,
• Public Art,
• Art Bank,
• Sourcing enterprise/information 

centres,
• National Academy for Cultural & 

Creative Industries of SA (NaCISA),
• Artists in Schools,
• Cultural Observatory.



21CORPORATE SOCIAL REVIEW20 CORPORATE SOCIAL REVIEW

Launch of Arts Education
100 schools campaign

The Department of Arts and Culture together with the 
Department of Basic Education, partner with John Kani and 
Nobulali Productions for a project that is a first of its kind in South 
Africa. They aim to reach; 100 schools ; in 100 days through 100 
pledges in support of the Arts Education 100 Schools campaign!
The belief that education is a human right has led to the 
fundraising drive starting on International Human Rights Day 
(December 10th) and ending 100 days later on National Human 
Rights Day (21 March) 2014. World renowned Playwright Dr. 
John Kani, whose play Nothing But the Truth is a prescribed set 
work in schools, will give a key note address at the event.
In 2013, Nobulali Productions ran a successful tour of Nothing But 
The Truth in threatres around Gauteng, Limpopo, Mpumalanga 
and Kwazulu Natal, reaching more than 9000 learners and 300 
teachers. With the successful support from varied role players, 

the company hopes to increase its reach by threefold in 2014.
The idea of arts education started in 2008 when the company’s 
founder Lali Dangazele (Known for her role as Nkensani In 
Rhythm City) found that drama can be used as an experiential 
way to make the curriculum fun and fast to learn. Since then her 
‘assignment’ has evolved into a teaching and learning method 
called ShakeXperience™.
Response from government, corporate, theatres and individuals 
has been phenomenal, said a delighted Dangazele. Adding 
that the response brings to the centre stage the importance of 
making a difference to the 30 million learners, through one of the 
fundamental arenas of human rights: EDUCATION. She said the 
concept of ‘100 days’ is associated with ‘effectiveness,’ ‘fresh’ 
and ‘new approach to experiential learning.
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The massive statue by sculptors Andre Prinsloo 
and Ruhan Jansen Van Vuuren, which captures 
the spirit of Mandela with its outstretched arms, 
was unveiled by President Jacob Zuma at 
the Union Buildings in Pretoria on Monday 16 
December, and was the culmination of the 10-day 
mourning period for the late former president.

Madiba passed away on 5 December at his Houghton home in 
Johannesburg after a lengthy illness.
This giant of a man referred to by his Xhosa clan name, Madiba 
or “Tata” (Father), and also described as the “the father of the 
nation”, united the country’s citizens in death as he did in life, as 
thousands flocked to the Union Buildings to witness first-hand 
the unveiling of the newest addition to the memorial statues 
found in the capital city.

In an address by President Zuma at the unveiling, he welcomed 
dignitaries and special guests at the seat of government, a day 
after laying to rest “one of the greatest leaders ever produced 
by our country and the African continent, our former President 

UNVEILING OF THE STATUE OF MADIBA 
AT the UNION BUILDINGS

Nelson Mandela”.
He acknowledged: “It has been a difficult period for our country, 
for Africa and for our friends all over the world.
“The official mourning period came to an end last night at 
midnight and the national flag has been raised at all posts.”

Our greatest sorrow
Zuma referred to Mandela’s death as “the moment of our greatest 
sorrow as the rainbow nation”. But he urged: “There should now 
be no more tears. We must celebrate Madiba and take forward 
his legacy. He should live in our hearts and inspire us to do 
something good every single day, to honour his memory. In that 
way, the pain of his passing will be eased every single day.”
It was befitting that on the day the country marked national 
reconciliation, it recommitted itself to peace, forgiveness, 
tolerance and reconciliation – all the values of the presidency of 
Madiba – with the unveiling of the statue.
“Under his leadership, the national Day of Reconciliation 
became a symbol of our collective victory over our divided past 
as a nation. We made a conscious decision to work for national 
unity and reconciliation.
“It is therefore, of great historical significance that we are 
marking National Reconciliation Day 2013 by officially unveiling 
the nine metre statue of Madiba, the man who encouraged us to 
look beyond our differences and become one nation, united in 
our diversity,” said Zuma.
South Africans commemorate the Day of Reconciliation on 16 
December annually. During these celebrations, citizens are 
encouraged to remember the sacrifices that thousands made 
so that the country could be free and people can live in peace 
and prosperity.
“In his humility, Madiba left it to the South African people to 
celebrate his life and legacy and to decide how he should be 
remembered,” said Zuma, quoting Mandela:
“It would be very egotistical of me to say how I would like to be 
remembered. I’d leave that entirely to South Africans. I would 
just like a simple stone on which is written, ‘Mandela’.”

Fitting tribute
This new statue at the Union Buildings is a fitting tribute to the 
contribution Madiba made to South Africa and the world.
“The Madiba monument will not merely enhance the attraction 
and gravitas of the Union Buildings as a national heritage site,” 
said Zuma. “It will also remind the nation daily about the values 
of unity, reconciliation, compassion and Ubuntu.
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“The statue will forever remind us of Madiba’s towering vision 
and stature. It will remind us of his commitment, his leadership 
and his dedication to the struggle against apartheid. It will 
forever remind us of his commitment to an improved quality of 
life for all. It will also remind us of how far we have come as 
a nation in just a few years. The glaring reality is that before 
1994, there would have been no statue of Madiba at the Union 
Buildings.”
The site of the statue had previously housed the statue of former 
Prime Minister James Barry Hertzog, who led a white nationalist 
government from 1924-1939, noted Zuma.
“Following an exhaustive consultation process, and in the spirit 
of reconciliation that our country has become renowned for, the 
representatives of former Prime Minister Hertzog agreed that his 
statue be relocated to another spot in the Union Buildings in 
order to make way for Madiba’s statue.”

Union Buildings turns 100
This year, the seat of government, the Union Buildings, which 
was completed in 1913, turns 100.
Zuma noted, “The two identical West and East Wings of the 
Union Buildings were intended to each represent the English 
and the Afrikaner groups.
“The union was thus the union of the two groups. The black 
majority was excluded from this union and from governance 
in general. The Union Buildings was therefore built on a shaky 
foundation of racial discrimination and oppression. It rapidly 

mutated into a source of anger in the country and in the world 
at large.”
The Union Buildings is also more well-known for the historic 1956 
march which saw more than 20 000 women, protesting against 
pass laws, end their march at the buildings. The first democratic 
national general elections on April 27, 1994, marked the end of a 
Union Buildings that existed to serve only one section of society.
It was at the very buildings, at the recently renamed “Nelson 
Mandela Amphitheatre” specifically, that Madiba was 
inaugurated as head of state of a new South Africa, in 1994. 
The Union Buildings became Madiba’s office and a symbol of 
legitimate authority. 
It was also at the Union Buildings that Madiba lay in state for 
three days, from 11 to 13 December. Tens of thousands of 
people from all walks of life filed past to pay homage to the 
“father of the nation”.
Zuma said, “As we celebrate 100 years of the Union Buildings 
today, we do so satisfied and happy that this seat of government 
is now not only rich in terms of its aesthetic beauty only. It is also 
rich in moral value and symbolism as well.
“By declaring the Union Buildings as a national heritage site, 
we are acknowledging its historic significance and affirming its 
value as one of the sites that houses our nation’s heritage.
“While we acknowledge the past, we are also emphasise that 
we are now one nation and that our national symbols need to 
reflect that unity in diversity.”

Matlhaela Michael Masote was born in 1941 in the Johannesburg 
suburb of the then Sophiatown, fondly known as ‘Kofifi’. He spent 
the beginning of his childhood there, until his family was forcibly 
removed from the suburb in 1955.
Respectfully called ‘Ntate’ Masote, Masote 
and his family moved to Soweto to carry on 
with life under difficult circumstances.
While still living in Sophiatown, Masote’s 
siblings were members of the local Methodist 
Church choir. The choir would assemble at 
the Masote home for their regular rehearsals. 
It was during these sessions that Masote 
was captivated by the beauty of choral and 
classical music.
In 1952. violinist Yehudi Menuhin was on a 
post-World War II tour of South Africa, and 
Sophiatown was one of his stops. A very 
young Masote was also present and he 
instantly developed an interest in the violin.
He took up violin lessons in Johannesburg. 
The police, who were invariably suspecting 
that he was carrying a machine gun in his 
violin case, often stopped him. In 1977, he 
was imprisoned for defying a law prohibiting 
public gatherings, after he had assembled 
with fellow orchestra members for rehearsals.
After completing matric, Masote wanted 
to study music further and applied to 
tertiary institutions in South Africa. He was 
frustratingly turned down by institution after 
institution. The only option he was left with 
was to study abroad, and he was successful 
in registering to study at the Royal Schools 
of Music in London, where he obtained a 
Licentiate in violin teaching in 1973.
It was only in 1998 that a South African 
institution, the University of South Africa 
(Unisa), awarded him his B Mus degree, becoming the first 
black South African to obtain such a degree. He received an 
Honorary Licentiate in music from Unisa in 2005.
Ntate Masote founded the first black youth orchestra - the 
Soweto Youth Orchestra, now the Soweto Symphony Orchestra. 
The orchestra gave birth to the Soweto String Quartet, one of the 

internationally acclaimed musical groups to come out of South 
Africa. Koloane Mantu, Prince Lengoasa and Kutlwano Masote 
are other musical successes the orchestra has produced.
He is the musical director of the African Cultural Organisation of 

South Africa and has also established five 
youth orchestras, namely the Mmabatho 
Youth Orchestra, the Klerksdorp Youth 
Orchestra, the Soweto Youth Orchestra, the 
Thembisa Youth Orchestra and the Seventh 
Day Adventist Orchestra in Soweto.
His other project is the rural music 
development initiative, which has resulted 
in the establishment of the Vaal Symphonic 
Wind Band and the Moretele Recorder 
Ensemble. Today, more than 200 choirs 
participate in the activities of the two 
projects.
One of Masote’s greatest contributions and 
achievements was his translation of Handel’s 
Messiah into 10 South African languages, 
a project he dubbed Africa’s Messiah. 
Handel’s Messiah has all along been one of 
his favourite musical arrangements.
Masote adjudicates international and local 
music competitions for Unisa, the Nelson 
Mandela Metropolitan University (formerly 
University of Port Elizabeth) and the 
Southern African Music Rights Organisation 
(Samro). He serves on a number of 
musicrelated boards, including the Sasol 
Pro Musical Orchestra as chairperson; the 
Unisa Graded Music Exams Board; Samro 
Dual Notation Board; Classic FM Board 
and the South African Society of Music 
Teachers.
Matlhaela Michael Masote can be described 
not only as a teacher, but also as a father 

to all who cross musical paths with him. His contribution to the 
development of choral and classical music remains indelible 
to the many aspirant children he took under his wing until they 
could launch onto their own flight. His contributions continue, as 
he remains an enthusiastic and patriotic visionary.
Ntate Masote is married to Sheila and they live in Roodepoort. 
They have three children who too are accomplished violinists.

PROFILE Matlhaela Michael Masote 

One of Masote’s greatest 
contributions and achievements is 
his translation of Handel’s Messiah 
into 10 South African languages, 
a project he has dubbed Africa’s 

Messiah
The Order of Ikhamanga in Bronze 

Awarded to Matlhaela Michael 
Masote for OUTSTANDING 
CONTRIBUTION TO THE 

DEVELOPMENT OF YOUTH 
ORCHESTRAS AND CHORAL 

MUSIC IN THE CLASSICAL GENRE 
IN SOUTH AFRICA.
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Gauteng Dance Manyano the main dance umbrella for local 
dance groups in Gauteng has in its existence been producing 
the most elite dance competition in the Gauteng Province, 
developing, empowering, inspiring and educating dancers and 
choreographers for over ten years. GDM dubbed as “Manyano” 
we take great pride in creating a foundation and competition 
experience that is based on integrity, education and inspiration.
Gauteng Dance Manyano was incepted on the 4th June 2001 
as an intervention to create a dance network of choreographers, 
teachers, companies, dancers and schools etc. The GDM 
was inspired by the immaculate enthusiasm and commitment 
that dance initiatives in Gauteng demonstrate in their varying 
interventions for the development of dance talent and culture.
With this in mind, Gauteng Dance Manyano set out to embark 
on creating opportunities for development of professional 
and emerging dance artists, groups, dance companies and 
practitioners through hosting and facilitating dance workshops 
and performance programmes. Gauteng Dance Manyano has 
initiated a number of programmes across the Gauteng Province 
to harness skills and create job opportunities for young and 
emerging choreographers and arts administrators which the 
results moreover, contributes not only to the dance fraternity but  
overall arts industry in general.

ACCOLADES
Dance is a powerful cultural weapon that can be used to unify 
the diverse culture of Gauteng. It has the enormous potential not 
only to transform itself, but to transform the society and to begin 
to create our provincial identity that will feed our national identity 

in a patriotic order. It is an industry that has the potential to 
create large scale of employment and cultivate human beings.

CREDO
We have a vision in which the minds of all Gauteng dancers will 
be exposed into a new exciting venture and understanding of 
transformation of the dance and music sector.

“MANYANO”
-uniting Gauteng dancers-

VISION
We envision a united fraternity of dancers within the Gauteng 
Province. With a thriving network of professional and emerging 
dancers, artists and practitioners whereby through the ideology 
“MANYANO” all dancers in Gauteng will unite and share ideas, 
knowledge, skills, cultural and artistic expression to input 
positively to the livelihood of the broader cultural community 
locally and nationally, Gauteng Dance Manyano is not only 
uniting dancers but uniting hearts and accommodating them 
into one place.

MISSION
To achieve the aforementioned vision, we have set ourselves a 
mission to advance the standard of dance by providing support, 
diverse dance initiatives; facilitate seminars, workshops and 
developing performance standard in the dance fraternity.
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If that sounds smart, sassy and sexy, it is because that is 
exactly Opera Africa’s approach, not only towards the young 
professionals it develops but in the audiences it seeks to attract.
“The company has made it an obsession to grow new audiences 
and that means making our productions attractive to younger 
audiences,” says Sandra de Villiers. 
The core of its work and mission however, is its youth 
development, training and mentorship programme launched in 
2009. It has nurtured, amongst others the 2012 Standard Bank 
Young Artist for Music Kelebogile Boikanyo, who was recently 
named CEO Magazine’s most influential woman in the arts and 
culture sector (Africa).
It is not only singers who are the beneficiaries. Through the 
touring of repertory operas (‘La Bohéme, Aida) and concerts, 
technical trainees, stage managers, stage-hands, set designers 
costume designers, seamstresses and arts administrator 
trainees have the opportunity to work in previously inaccessible 
state theatres and playhouses. 
Being a national non-profit company, with a board of directors 
chaired by Ms. Chichi Maponya, Opera Africa actively seeks 
corporate support for its highly visible, prestigious productions 
and training programmes. 
Besides on-going and consistent support from the National 
Lottery Distribution Trust Fund, Opera Africa has also received 
support from blue chip institutions such as Rand Merchant 
Bank, Standard Bank Growth Point, Business for Arts in South 
Africa (BASA) and the South African Music Rights Organisation 
(SAMRO). 
Sponsors are individually and prominently branded in all 

Opera Africa performances and on promotional material, and 
can entertain clients at prestigious gala performances or invite 
young artists to perform at their own functions.
In recognition of the work Opera Africa does, any sponsorship 
can be used towards the company’s BEE scoring and status 
as well as being tax deductible through the OA Section 18A 
registration.
“The real value though,” says de Villiers, “is that sponsors will 
have done something tangible to pass along an art form to the 
next generation and will have given the present generation the 
opportunity to develop skills and experience needed for working 
in this demanding art form.”
For more information visit: www.operaafrica.co.za or contact 
011 883 4189.

Major Sponsor: National Lottery Distribution Trust Fund

Fikile Mvinjelwa (New York, Metropolitan Opera) and Kelebogile Boikanyo 
(Opera Africa Associate Artist) in Bravo Opera Africa Gala, 2012

– Opera Africa creative team at the Nelson Mandela 
Centre of Memory (CEO Mr. Sello Hatang in centre)

Opera in Africa? What could 
be further away from an almost 
endless list of priorities that our 
country has to grapple with?

Not so, says Sandra de Villiers, CEO of 
Opera Africa, who seized the initiative 
19 years ago to establish a platform that 
develops and showcases the depth of 
young South African talent on both local 
and international stages.
With its vision of pioneering a South 
African approach to the opera genre, 
Opera Africa is using the power of opera 
to keep the country’s musical heritage 
alive through its commissioned works that 
are rooted in the narratives of this country.
“Our collective history is one of tragedy 
and turbulence, heroism and villainy, the 
very substance of opera;” says artistic 
director, Hein de Villiers.
This is borne out by the local and 

international success of Opera Africa’s 
commissioned operas, “Princess 
Magogo” by Mzilikazi Khumalo, and 
“Ziyankomo and the Forbidden Fruit” by 
Phelelani Mnomiya. 
A third opera is under commission, “The 
Struggle is my Life” (based on the life of 
Nelson Rolihlahla Mandela) funded by the 
National Lottery Distribution Trust Fund 
(NLDTF). 
Composer and musician, Soweto-born 

Neo Muyanga, a member of the creative 
team, is equally a jazz and classical muso 
who draws inspiration from traditional 
Sesotho and Zulu music which he fuses 
with the melismatic style of Ethiopia, jazz 
and western classical music. He has co-
founded an acoustic pop duo, written 
an operetta, and presented an intimate 
music play, “Memory of how it feels” at 
the Baxter Theatre at the University of 
Cape Town.

Smart, 
Savvy & 
Sexy –

The New 
Face of 
Opera 

in South 
Africa

Thembisile Twala and Kelebogile Boikanyo in Ziyankomo and the Forbidden 
Fruit by Phelelani Mnomiya, SA State Theatre 2012

Sibongile Khumalo in the title role of Princess Magogo kaDinuzulu 
by Mzilikazi Khumalo, Oslo 2007
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misfortunes of being caught with another man’s wife in the name 
of culture,  abusing communal belief in witchcraft, claiming that 
he has been beaten by the witches baboon. The older women 
wittingly poke fun at such young men’s wayward behavior that 
the claim defies basic logic. They say if the young man wants 
everybody to buy the story that witches use baboons to do foul 
deeds at night, why would the young man still be strutting streets 
at such late hours of the night, if he were to be a good person 
he claims to be. ‘Boshego by bo kaaka  kaaka, ge o gatlhana le 
tshwene, o be o eya kae?’ – ‘where were you going during such 
unholy hour of the night when you bump into such misfortune 
you lay a claim on?’. These questions are raised with such great 
poetic language. The song warns that if one goes searching to 
trouble, that is exactly what one gets. In a manner of speaking. 
Amongst others, indigenous songs teach generations to benefit 
from the sweat of their toil. The song Sebodu is a stark a direct 
on laziness. For example, while the song ‘fegolla se borala 
mampya re lapa melala’, literally says to anyone who calls for 
people’s attention, must deliver quality message that meets 
the call for attentiveness, the song urges young people to work 
hard so that they could draw benefit from the investment of their 
hard work later in life when they need it the most. These songs 
have both the literal and figurative meaning crafted through lofty 
poetic expressions that can be sung in the midst of the young 
without leaving a bad taste of impropriety. Even young people 
are urged to sing the same songs themselves so that they learn 
the depth of the wisdom in the idiomatic and poetic expressions 
over time, as they mature.

Call for Youth to Hoist 
the Kiba Flag High.
Photographs by Treasure Louw.
The moral lessons in the tapestry of the indigenous songs is 
unquestionably invaluable. Kiba is one poignant example of the 
genres of music and dance in Africa that provide endless layers 
of teachings and fun. Like I have pointed out in the extensive 
research I did on Kiba over the years, that Kiba is the melting 
pot of all essential teachings, styles, melodies and1 powerful 
rhythms that remain relevant over time. 
In Kiba one could easily find songs that cater for the everyday 
life of a child’s upbringing. There are songs that: 

• teach a child a sense of belonging and honour 
(Dikokotwane)

• teach a child language (all songs)
• teach a child family structure and relationships (Baeng, 

lapeng la bogoshi, sekutu)
• exhort a child to stand up and take that first step when 

they learn to walk (Mpule)
• enhance a  child’s sense of solidarity (o a sa reng shate o 

a duma, leotwana la mogokolodi)
• teach a child about the fragility their bodies 
• to stand up and try again when they fall
• teach them to be happy as children (tsatsi le diketse)
• teach a child respect for elders (mamomokgona)
• teaches children the symbolic nature of animal life to man 

(segwagwa)

There are songs that also teach the youth a sense of pride and 
societal responsibility.
There are songs that help young men to be responsible and 
accountable. 
There are songs that teach young women to love themselves 
and yearn for a prosperous, stable adulthood with enviable 
legacy that need to kept to posterity. 
Hlogotshweu is one such song that warns both young boys 
and girls to have to be weary to leave a proud legacy of being 
exemplary adults in being responsible and accountable leaders 
of society and their families. It says: Hlogo tshweu o tla roma 
mang? ‘To whom must the elders bequeath the baton of good 
leadership and exemplary behavior?’ 
It further says it cannot be right that young people are only 
known for being stylish and glamorous in life. This it decries as 
a low sense of achievement. However the song celebrates old 
age and wisdom that comes with it. Instead of urging young 
people to want to stop the tide of time that brings about old 
age, it prepares the young for this golden epoch of life .  It 
paints a light hearted and jocular acceptance of this era by 
the elderly. The older women would jeer at the older women 
and say: ‘Sekgalabye se se fetsa mabele’, and the old men’s 
response jocularly says ‘sekheekhee sa go nwa byalwa’. Old 
women tease old men’s lack of youthful agility and energy 
while older men tease their wives for being ‘tipsy’ and lack the 
‘strictness of younger motherhood’. Viewed in another way, the 
songs urges the young to look after their lives so that they could 
reach this golden age of the joy of song and dance in which 
they would happily take turns in poking fun of things they cannot 
do anymore due to the frailty of their bodies but can show the 
sharpness of thought through biting metaphore through song. 
Old women decry promiscuity in the song ‘Tshwene’. They say 
it is indefensible that a man would sugarcoat the embarrassing 

Music Song and 
Dance – The Values 

to a Society through 
Sello Galane’s 

Songs and Music.
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DR SELLO GALANE 

Dr Sello Galane has a PhD in Musicology from the University of 
Pretoria. He is a music composer, arranger and producer, and 
a Arts Education Chief Specialist.  He has been teaching from 
high school, college of education  to university with keen interest 
both on the redress agenda for  creating parity of discourse 
between Western and Indigenous African music, dance, drama, 
and visual arts education. 
Recently, he has been involved in the development of training 
manuals for Curriculum and Assessment Policy Statement 
training of Curriculum Advisors throughout the all nine 
provinces. The inclusion of both Jazz and Indigenous Music 
streams in the curriculum has been one of his achievements 
as a Chief Education Specialist together with other members of 
the Ministerial Task Teams appointed to carry out the task. He 
served as an external examiner for third year music students at 
University of Pretoria, and is currently an external examiner for 
MA Arts programme at TUT. 
He has performed in many international arts programmes in 
different parts of the world and has served both in the NEPAD and 
UNESCO Arts Education committees and programmes. Dr Sello 
Galane also served as a member of the Board of the National Arts 

Council of South Africa. He is a published poet, and an editor of 
the book on the History of South African music Beyond Memory. 
He is a recipient of many awards including the Smithsonian 
Institute of American Folklife, OT  Award from University of 
Limpopo, Mapungubwe Award, and the Kwankwetla award from 
the Agananang Municipality for substantial contribution to the 
development of the arts of South Africa. In 2013 he received the 
Tribute to Heroes Lifetime Achievement Award. 
Galane has written music for a number of well known musicians 
like Selaelo Selota with his contribution of a track ‘Painted Phases’, 
and Re a lotsha on Judith’s ‘New Beginnings’. He was appointed 
the musical director for an international musical ‘Mother of 
Rain’ which premiered at the State Theatre, Grahamstown Arts 
Festival, and Burmingham. His biggest contribution was the 
development of Kiba music of South Africa (MA – cum laude) 
and the Analysis of Dr Phillip Tabane’s Malombo music (Dmus). 
His international experience includes performing in Senegal, 
North Sea (Den Hagen), Washington DC, Lesotho, South Africa, 
Nantes, Paris and Kannes in France, and ran Arts Industry 
Workshops in Namibia, Nigeria, and presented papers at 
UNESCO conferences South Africa and Korea, SATI Inaugural 
Conference in Swaziland, and attended Ethnomusicology 
workshops in Zimbabwe, just to mention but a few. 
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Authorised financial services and registered credit provider (NCRCP15). 

The Standard Bank of South Africa Limited (Reg. No. 1962/000738/06). SBSA 3012 09/13 

Moving Forward is a trademark of The Standard Bank of South Africa Limited

Standard Bank is the only company in Africa to achieve a ranking in the 
2013 Global 100 most sustainable corporations in the world, as selected 
by Corporate Knights. We’re pleased to have been recognised for our 
commitment to responsible management in environmental, 
social and governance areas. www.standardbank.com Standard

Bank Moving ForwardTM

Also trading 
as Stanbic Bank

Moving forward 
also means giving back.
Ranked as one of the world’s 100 
most sustainable companies.
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The ability of business to create and sustain value is inextricably 
linked to the wellbeing of the communities we serve.  But 
communities are under increasing social and economic 
pressure from stresses linked to population growth, large-scale 
urbanisation, climatic instability and the dwindling accessibility 
of natural resources.  Standard Bank recognises that, for 
our business to remain relevant and healthy in this changing 
environment, we need to be proactive in shaping a more 
sustainable future.  Supporting a greener economy is the right 
thing to do, and it makes good business sense.  

Standard Bank’s social compact requires us to contribute to 
the socioeconomic development of the countries in which we 
operate, in a way that is consistent with the nature and size of 
our operations. We are committed to the responsible provision 
of financial services and products, bearing in mind the needs 
of society, our customers, our staff, our shareholders, the 
environment and future generations.

Sustainability is embedded in our business practices at every 
level of our organisation.  By recognising sustainability as a 
commercial opportunity that aligns to our core business, we 
are able to mobilise large-scale resources in pursuing projects 
and programmes to enhance environmental and societal 
sustainability.  
We believe that our most important contribution to responsible 
and sustainable development is to operate an effective and 
profitable bank. By providing access to credit, savings and 
insurance products, we enable individuals to improve their 
quality of life and enhance their financial security. By providing 
finance to large and small businesses we facilitate economic 
growth and job creation, and by financing infrastructure 
development, we support Africa’s economic growth. 
Our support for South Africa’s emerging small farmers is an 
example of a core business activity supported by corporate 
social investment.  Our total black agriculture book is R356 
million (2011: R374 million). We have committed R100 million in 
a ring-fenced line of credit to finance black small and medium 
farming enterprises.  Each deal is supported by a structure 
that includes the farmer, Standard Bank and a management 
support agency. The latter assists with production, business 
and value chain management. This approach has improved our 
understanding of how to lower the risk of financing, which has 
enabled us to increase our reach in the unbanked segment of 
the agriculture market. 
Through our CSI programmes, we have implemented a number 

CORPORATE PROFILE

of programmes to provide mentorship and technical support 
for emerging farmers.  In 2010, we launched the Standard 
Bank Centre for Agribusiness Leadership and Development 
in partnership with the University of Stellenbosch, to create 
skilled mentors to assist emerging farmers.  During 2012, 
in partnership with TechnoServe, a non-profit economic 
development organisation, we assisted 50 smallholder farmers 
in the Mutale Municipality in an enterprise development initiative.  
The R3.3 million programme supported the development of an 
economically viable fresh produce sector, through mentoring 
and technical support.
Another example of developmental investment as part of our 
core business activities is our work to enable small businesses 
to participate in the green economy, and to make green energy 
accessible for low income communities.  
Standard Bank’s programmatic CDM (clean development 
mechanism) is a new type of CDM registration which works as a 
collective mechanism for a range of smaller individual projects. 
Traditionally, smaller low-cost carbon emissions reduction 
projects were not able to access carbon credit revenue due 
to high transaction costs. Standard Bank’s Programmatic 
CDM enables organisations to avoid the cost of individually 
registering an energy efficiency project, and to reap the benefits 
of carbon credit generation much sooner, with less risk. The 
registration process per project is quicker and simpler, and 
annual verification costs are greatly reduced.  Standard Bank 
has established a number of Programmatic CDM registrations 
covering renewable energy, corporate and household energy 
efficiency, solar lighting, clean cook stoves, biomass generation 
and waste management projects.
An example is our partnership with the Nelson Mandela 

Metropolitan Municipality, in a CDM-registered Low Pressure 
Solar Water Heater Programme.  The bank has worked with the 
municipality, housing developers and communities to facilitate 
the installation of approximately 110,000 solar water heaters 
in low-income housing developments, making available R22 
million to assist with the rollout of the project.
Standard Bank believes that advancing social sustainability and 
community empowerment is integrally linked to our social license 
to operate.  We select credible social partners and projects that 
align to our business objectives and look for solutions that are 
replicable throughout our operating regions.   

Standard Bank has been around for over a century and a half. 
We have every intention of still being Africa’s leading bank in 
another 150 years. For that reason, sustainability is – and will 
remain – a core part of the way we do business and a key focus 
of our CSI initiatives. 
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Standard Bank and SAP Bring Mobile 
Banking to Over Half a Million

Standard Bank’s New Mobile AccessAccount 
Reaches Low Income Individuals,

SAP AG (NYSE:SAP) today announced that Standard Bank has 
been successful in introducing its new AccessBanking offering 
in South Africa, aimed at meeting the banking needs of the 
previously “unbanked.” This includes the AccessAccount, a 
transactional banking account based on SAP Mobile Platform. 
SAP Mobile Platform integrates SAP and third-party back-end 
systems, which allows users to create visually rich mobile apps 
to extend the information from enterprise systems straight onto 
mobile devices. Since its inception in March 2012, the model 
has attracted more than 550,000 new customers onto the 
AccessAccount.
According to research, 22 million South Africans earn less than 
ZAR 3,000 a month and of that figure, 66 percent do not have 
bank accounts. With the app, sales agents — or AccessAgents 
— can sign-up via a portable mobile device and open a bank 
account for customers within a few minutes. This allows Standard 
Bank to bring services to communities in areas that have been 
traditionally underserved, such as townships and rural areas. The 
platform additionally supports multiple devices and has a strong 
security management component so that sensitive information, 
applications and devices are secure. Once customers have the 
AccessAccount, they are able to perform transactions such as 
person-to-person transfers and purchasing of electricity and 

airtime through their mobile phones at any time. Customers can 
also perform transactions such as cash-in, cash-out and money 
transfers at Standard Bank AccessPoints, which operate through 
partnerships with informal traders already running businesses in 
their communities. This removes the need for customers to travel 
to branches or ATMs to bank.
“This is a very exciting time for us at Standard Bank. We have 
built an entirely new IT system and platform that spans across 
all the bank’s offerings in our ‘Inclusive Banking’ business,” said 
Peter Wharton Hood, deputy chief executive, Standard Bank 
Group. “Mobile origination is not only far more accessible for 
customers, it is also 80 percent cheaper. Standard Bank is one 
of the first major banks in the world to run SAP Mobile Platform.
This tremendous competitive advantage has significantly helped 
us grow our customer base. We are currently opening up to 
7,000 new accounts a day via SMS technology, in less than six 
minutes per transaction. This incredible outcome far exceeded 
our expectations. ”
“This innovative banking project is radically affecting the lives 
of thousands people for the better,” said Pfungwa Serima, CEO, 
SAP Africa. “This is a truly innovative project that underpins 
SAP’s vision to make the world run better and improve people’s 
lives. We look forward to seeing the continued success of the 
implementation across the continent.”
Standard Bank South Africa has been shortlisted for the Global 
Mobile Awards 2013, for the category “Best Product, Initiative or 
Service in Emerging Markets.” For more information, visitwww.
globalmobileawards.com/nominees-2013/.
To learn more about Standard Bank’s initiative, watch the SAP 
TV video: “Banking the Unbanked

To survive, organisations of all kinds 
must change their thinking. 
In 1999, Peter M. Senge was named a ‘Strategist of the Century’ 
by the Journal of Business Strategy, one of 24 men and women 
who have ‘had the greatest impact on the way we conduct 
business today’. Senge is a great proponent of what is described 
as ‘organisational learning’.
Many consultants and organisations have recognised the 
commercial significance of organizational learning and have 
sought to introduce theories and methodologies that might 
help organisations evolve in order to be able to respond to the 
various pressures they face.
The emergence of the idea of the ‘learning organisation’ is 
wrapped up with the notion of ‘the learning society’.

The increasingly rapid rate of change that we 
are experiencing means that our society and all 
of its institutions are in continuous processes of 
transformation. We cannot expect new stable 
conditions that will endure for our own lifetimes.

We must learn to understand, guide, influence and manage 
these transformations. In other words, we need to become adept 
at learning. We must become able not only to transform our 
institutions in response to changing situations and requirements; 
we must invent and develop institutions which are ‘learning 
systems’, that is to say, systems capable of bringing about their 
own continuing transformation.
As an NGO or NPO, if you don not believe productivity and 
competitiveness are essential to your survival, you are making a 
big mistake. The number of organisations competing for funding 
from a pie that is growing far more slowly that the funding need 
means an increasing number of organisations are experiencing 
a reduction, or sometimes even a end, of support. 
A failure to attend to the learning of groups and individuals in 
the organisation spells disaster in this increasingly complex 
environment. As Leadbeater has argued, organisations need to 

invest not just in more efficient service delivery, but in the flow of 
know-how that will sustain the organisation.1

The learning organisation
There are essentially three types of Learning Organisation:

• Those where people continually expand their capacity 
to create the results they truly desire, where new and 
expansive patterns of thinking are nurtured, where 
collective aspiration is set free, and where people are 
continually learning to see the whole together.2

• Those where the Learning Company is a vision of what 
might be possible. It is not brought about simply by training 
individuals; it can only happen as a result of learning at 
the whole organisation level. A Learning Company is an 
organisation that facilitates the learning of all its members 
and continuously transforms itself. 3

• Those that are characterised by total employee involvement 
in a process of collaboratively conducted, collectively 
accountable change directed towards shared values or 
principles. 4

The following characteristics appear in some form in the more 
popular conceptions. Learning organisations:

• Provide continuous learning opportunities.
• Use learning to reach their goals.
• Link individual performance with organisational performance.
• Foster inquiry and dialogue, making it safe for people to 

share openly and take risks.
• Embrace creative tension as a source of energy and renewal.

Are continuously aware of and interact with their environment.
A fairly radical change of mindset is needed for many Non-Profit 
organisations beginning with the idea that non-profit does not 
mean non-income. In order to survive and grow, NPOs must think 
creatively about how to generate income as well as raise funds. In 
a few years from now, many of those desperately needed services 
provided by NPOs that rely purely on funding for delivery, will 
simply cease to exist. 
To find out more about Learning Organisations and 
Creative Problem Solving, contact Tim Malone on:  
082 553 4478 or email tim.malone@innoventure.co.za.

References: 1. Leadbeater, C, (2000) Living on Thin Air, London: Penguin. 2. Senge, P. et. al. (1994) The Fifth Discipline Fieldbook: Strategies and Tools for Building a Learning Organization. 3. Pedler, M., Burgoyne, J. and Boydell, T. (1991, 1996) The 
Learning Company. A strategy for sustainable development, London: McGraw-Hill. 4. Watkins, K. and Marsick, V. (eds.) (1993) Sculpting the Learning Organization. Lessons in the art and science of systematic change, San Fransisco: Jossey-Bass.
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TALKING POINTS TALKING POINTS

Corporate Social Review will continue to promote 
Bertie Lubner’s call and report back on comments 
received from readers in every edition in Talking Points

Bertie Lubner calls 
for action
“We’re at war with poverty in this country. We have to put our 
country right and the only way we can do that is by acting 
together.”
This is the real point of the government’s National Development 
Plan (NDP) and why we so desperately need this plan in South 
Africa right now. Faced with incredible need and a shrinking 
pool of available money and donors, it is essential that we all 
work together to decide how we can best work together to 
address our problems and actually solve them, because that’s 
the only way we are going to win this war.
The NDP is the first government document that represents a 
global document and what I believe we need to do is nominate 
people to sit on a President’s Council for Poverty Relief. This 
key group of people will set the strategy, decide who deals with 
what, who does things and who takes responsibility and then 
ensure that those things actually get done.
In order to get the NDP programme to deliver to full effect each 
key sector needs to appoint their representatives and then 
be part of the combined and collective action. Government 
departments need to be encouraged to work with the private 
sector and the private sector has to partner with government, 
civil society, labour and academia. 
We need to take government funds and skills, add them to the 
funds generated by the private sector, and then apply private 
sector skills and business principles to the creation of real 
solutions. We need to sit down, map out a programme and then 
actually deliver rather than just endlessly discussing delivery.
I believe we need a national board of high status individuals 
to operate the board of a dedicated company tasked with 

the responsibility for tackling these issues. We need the best 
possible people working on this problem. We are in a war and 
we need our passionate people giving their best efforts together 
so that we can ensure that we win. 
When delivery becomes the driver then you make your choices 
and you act. What you don’t do is sit around endlessly discussing 
strategies but never actually turning those strategies into action.
This is a simple business principle. Businesses don’t exist just to 
support the weight and the infrastructure of the business, they 
exist to do things - they exist to supply goods and services, to 
deliver. So my proposal is quite simple: we need to sit down, 
agree an action plan and then we simply must do the job.
Ultimately everyone has to know that we don’t do this for 
ourselves, we do it with everyone, for everyone. What is at stake 
here is the future of our country which is why I believe we need 
to apply a business attitude to the problem we need to apply 
the principles that have helped to build global, multi-billion rand 
companies. We need a strategy and a structure that delivers for 
the millions and millions of people that need our help across our 
country and across our continent.
For more details about what Bertie is proposing contact, 
ICSD (SA) 0110226611 or treasure@icsd.org.za

“Eliminating systemic poverty presents the biggest sustainable 
business opportunity of our time; to bring millions of poor South 
Africans into the mainline economy as consumers and participants. 
This is contrary to treating systemic poverty as a disease, or as a 
disaster, or as our destiny, through grants, welfare, philanthropy or 
corporate social responsibility projects. The new Social Contract 
with Business is a robust business case aimed at eliminating 
systemic poverty and to increase our broad human security. This is 
the essence of ‘business as an organ of society’; building a healthy 
society for doing healthy business. What the South African business 
community needs at this point in our history is the joint vision of 
entrepreneurial stewardship; and the application tool thereto is 
the Social Contract with Business in support of the Government’s 
National Development Plan. I salute Bertie Lubner for voicing his 
wisdom and energy.”
Dr. Jopie Coetzee, International Business Academic/ International 
Business Executive & Author of ‘The Social Contract with Business – 
Beyond the Quest for Global Sustainability’
http://www.jopiecoetzee.co.za/
jopie@global.co.za

Poverty is like a deep dark abyss that keeps swallowing and 
never has enough. Assmang Chrome has identified key points of 
departure for itself as a contribution to dealing with the various 
forms in which poverty manifests itself: education, health, skills 
development and infrastrcuture development. Laudable as these 
actions are, corporates still need to find each other as players in 
these areas. There are a number of NGOs doing the same thing 
that Assmang and other Corporates are doing. Apartheid took away 
from the poorest of the poor, in the same breath, as South Africans 
we need to find something that is as strong, structured and effective 
as apartheid was. That is what government calls for, that is what 
Bertie has my unreserved support on. From personal experience 
in the various locations and corporate communities that I have 
worked with, there is no doubt in my mind that one voice, a good 
representation at the Presidential Platform and unity in action is long 
overdue. 
Trinity Mthiyana
Sustainable Development Manager - Assmang Chrome
in his private capacity

Fighting talk Talking Shop
For this issues Talking Points we asked some 
questions about the role of the media in Corporate 
Social responsibility. This is what you had to say.

What is your message to leaders of Industry on Corporate Social 
Investment/Responsibility?
It is hugely important that all South African companies are 
genuinely involved in corporate social investment initiatives that 
contribute meaningfully to society. We do our bit and would 
encourage other companies to do as much as they can. 
Peter Schoeman - Divisional Director Sales and Marketing City, 
Lodge Hotels
The continued growth & sustained success of business is 
integrally linked to the stability & development of communities 
around us. As societies change and evolve, we must adapt to 
address present and emerging challenges like the increasing 
poverty levels. Whilst we acknowledge that  we cannot have a 
“one-size- fits- all” approach, nor do we have all the answers to 
societal ills, by promoting meaningful partnerships and focused 
collaborative projects,  we can drive strategic social investment 
that has impact and adds true value to our communities, our 
consumers,  our employees and our shareholders. It is living 
and driving business today  with an eye on tomorrow and on 
the future. 
Mr Peter Matlare – CEO, Tiger Brands
Business is an integral part of society, and needs to be integral 
to efforts to address the challenges facing society. This is both 
a moral and an economic imperative. Business cannot stand on 
the side-lines in the face of widespread poverty, unemployment 
and inequality. Nor can it ignore the negative impact that these 
social challenges have on broader economic growth and 
sustainability. 
I believe that the most effective method of Corporate Social 
Investment is the promotion and funding of Enterprise 
Development and the creation of self-employment opportunities. 
To this end, we are launching our SEW Foundation (Sorbet 
Empowering Women)which will raise funds for the training of 
Nail Technicians and the development of a franchise model to 
enable  these candidates to run their own nail businesses.
Ian Fuhr – CEO, Sorbet
It is the interests of business to invest in social development 
in a manner that improves people’s lives and brings about 
systemic change. There is a need not only to increase the levels 
of corporate social investment, but also to improve its efficacy.
Phuti Mahanyele CEO Shanduka Group
We can make a difference in ways big and small. 
Neil Hobkirk - Marketing Director, Appletiser
How do you see the role of the media in adding value to 
Corporate Social Responsibility?
It is important for the media to highlight what companies are 
doing in the CSI space – it may not be hard news, but it is 
important news that makes a difference in people’s lives.
Peter Schoeman - Divisional Director Sales and Marketing, City 
Lodge Hotels

The media continues to command a high “share of voice”, 
making it very influential . By raising awareness & heightening 
social  conscience, it serves as one of the key catalysts of 
social conversation and debate . Beyond challenging existing 
practices, the media can make a unique contribution in the 
area of corporate social invest, by supporting and promoting 
initiatives that demonstrate real and sustainable positive action 
towards improving the quality of life of those in need.
Mr Peter Matlare – CEO, Tiger Brands
Media have an important role to play in drawing attention to the 
areas where corporate social investment is needed. They need 
to ensure that these issues remain at the forefront of people’s 
minds.
More than that, the media need to interrogate the results that 
corporate social investment actually achieves. Such investment 
needs to yield tangible and sustainable results. It needs to 
solve problems, not merely defer them for another funding 
cycle. In doing so, the media can promote best practice and 
encourage greater collaboration among different companies 
and development institutions. 
Phuti Mahanyele CEO Shanduka Group
The media plays a critical role in the promotion of Corporate 
Social responsibility. The greater the awareness of  both the 
need and the success stories, the greater the enthusiasm for 
increased corporate.
Ian Fuhr – CEO, Sorbet
Create rallying calls, profile programmes that are working, share 
the good news 
Neil Hobkirk - Marketing Director, Appletiser



45CORPORATE SOCIAL REVIEW44 CORPORATE SOCIAL REVIEW

ROOM 13 - “A PLACE WHERE IMAGINATION 
RUNS FREE” by Tasha Tollman

Albert Einstein said, “Imagination is more important than 
knowledge. For knowledge is limited to all we know and 
understand, while imagination embraces the entire world, and 
all there ever will be to know and understand.  Imagination is 
everything.” 
Modern research has found that art education (painting, drawing, 
sculpting, singing, storytelling, poetry, drama, etc.) strengthens 
problem-solving and critical thinking skills, since the experience 
of making decisions and choices in the course of creating carries 
over into other parts of life.  When children are encouraged to 
express themselves and take risks in creating art, they develop 
a sense of innovation that will be important in their adult lives.  
These studies further indicated that there is a direct correlation 
between art and other areas of achievement demonstrating that 
young people who participated regularly in the arts are four 
times more like to be recognized for academic achievement than 
children who do not participate.  In short the arts develop:

• Fine motor skills.
• Language skills.
• Visual learning.
• Social and emotional skills.
• Problem solving skills.
• Decision making skills.
• Inventiveness.
• Improved academic performance.

But we live in a world where knowledge is equated with power 
and art education has come to be viewed as a luxury and 
consequently dropped from the school curriculum in most 
disadvantaged school communities.
Reg Lascaris and John Hunt saw the need and opened Room 13, 
according to the website “Room 13 is a place where imagination 
can run free.  It is a place for children to go after school and 
express their creativity through painting, drawing, drama, poetry 
and storytelling, any form of artistic expression they desire.”  
The students run the school as a business, forming their own 
management team and choosing the artist-in-residence and so 
learn about the arts, how to run a business and life skills.  This 
TWBA, CSR programme is currently running in xx disadvantaged 
primary and high schools, nationally catering to xxx children.

On the 13th November, Reg Lascaris and John Hunt organized 
a charity event aimed at raising funds for Room 13.  Rockin’ for 
Room 13, was held at the Barnyard Theater and high profile 
business leaders, CEOs and company directors performed live 
on stage to a sell out crowd of 500 people, for one night only to 
raise money to help and sustain this project.  The lineup included:
• Dave Munro (Chief Executive for Corporate & Investment 

Banking, Standard Bank) on drums performing We Will Rock 
You and Because We can.

• Gareth Cliff (Radio DJ, 5FM) allowed us to be the “Idol judges” 
and sang Come Together and You Shook Me All Night Long.

• Reg Lascaris (Founder of Hunt Lascaris and President for 
TBWA/Africa/Middle East) brought energy, drive and passion 
to his rendition of Mustang Sally, Runaway, Wild Thing and In 
the Midnight Hour.

• Rowan Smith (Director, Shanduka) an accomplished piano 
player, got audience on their feet with Billy Joel’s Piano Man.

• Ben Kruger (CEO of Standard Bank) sang Have you ever seen 
the rain and sang and played the guitar to Paint It Black.

• Lee-Anne Shepherd (Marketing Director, Diners Club) and 
Hester Hahn (Marketing Projects and Event Manager, Diners 
Club) treated us to a sultry, sizzling hot dance and song routine 
of Fever and One way or Another.

• Peter Schoeman (Divisional Director, Sales and Marketing 
City Lodge Hotels) and Alastair Dooley (? City Lodge Hotels) 
brought the house down and got the crowd rocking in the 
aisles as they performed Summertime and sang the blues with 
Can’t Take My Eyes Off of You.

• Peter Matlare (CEO, Tiger Brands) on piano sang Feelings and 
How was I to Know.

• Clem Sunter (Scenario Planner and Ex-chairman of Anglo 
American Chairman’s Fund) entertained us with a quick trip 
down memory lane as he shared amusing and interesting 
snippets from his own life and demonstrating that he is not only 
talented in business but a talented musician who once shared 
the stage with the Rolling Stones.  Playing the acoustic guitar 
he performed My Darling Clemantine, Blue Suede Shoes, 
Peggy Sue, Your Sixteen, Your Beautiful and Your Mine.

• Ian Fuhr (Founder and CEO, Sorbet) with his deep husky voice, 
gave an incredible performance of If I Were a Rich Man and 
Mack the knife.

• Paul Edwards (Executive Chairman, Merryn Capital) played 

I care I can Mabela Foundation is a result of Dr. Moba Mabela’s 
vision to uplift the community of Madombidza in Makhado, 
Limpopo. Together with his wife, Cynthia Mabela and a group 
of friends (Dr. Mamphodo, Mr. Fhatuwani Sibanda and his 
wife  Nomusa Sibanda) in partnership with Gundo Social Club 
immediately set off to build relationships with community leaders, 
local government, church leaders and school principals to as a 
means to get buy-in.
The vision of this foundation is to uplift, empower, encourage and 
support the community to become skilled and self sustaining. 
Ultimately, the Foundation’s goal is to establish a one stop 
centre that will be:

• a refuge for the vulnerable,
• a dream centre for the youth to discover their talent and 

reach their potential,
• a training and learning centre that will up-skill the members 

of the community to find and create employment 
The Foundation takes cognisance to the fact that formation of 
strong partnerships with various stakeholders in the community 
is one of the sure factors to succeed in its pursuit to uplift the 
community.

The Foundation’s focus areas are:
Education:

1. Early childhood development centre 
2. Homework supervision( drop in centre)
3. School campaigns -  motivation and wellness (sexuality 

and health initiatives)
4. Computer literacy and skills

Social:
1. Home-based care (Elderly, Orphans and HIV patients)
2. Health Awareness day 
3. Soup Kitchen
4. Feeding Scheme
5. Counselling and guidance
6. Self sustenance through micro gardening
7. Sewing and up skilling (confectionary) bakery.

Youth:
1. Music
2. Drama
3. Dance

Spiritual:
1. Strengthening the SCM (Student Christian Movement)
2. End of the year prayers – 
3. Partnering with locals churches to mobilise the youth

The Foundation’s first project is the Ronewa Little Shepherds 
early childhood development centre. This five class room 
centre is a dream come true for the residents of Madombidza 
and surrounding areas. The centre is designed to give children 
a space to learn through play and expression. The Lion King 
themed hall has a stage where children will learn to act while 
boosting their self confidence and hopefully discover their 
talents.
The next big project is the setting up of a computer centre where 
the people can learn computer skills to improve their chances 
of getting employment. This project will also give the local 
unemployed youth known as the Future Youth Development 
Organisation to get involved in training and development as 
facilitators.

Upcoming events:
1. Health and wellness day - 15th March 2014.
2. Soup Kitchen and distribution of blankets -  

14th June 2014. 
3. Year end prayer and Motivation - September 2014.

I care I can
Mabela FoundatIon
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guitar and sang Make You Feel My Love, One and Hotel 
California.

• Neil Hobkirk (Marketing Director, Appletiser) sang Imagine, 
Don’t Look Back in Anger and American Pie.

• Jen Su (Radio Presenter, 5FM’s The Hollywood Report) with a 
voice to equal any super star, sang you’ve got a Friend and Will 
You Still Love Me Tomorrow.

The evening ended with all the performers taking to the stage 
and singing the anthem for Room 13, Rockin’ for Room 13 
(Rocking all over the world).
The idea that “imagination is everything” and that art education is 
vital to the development of the child is appealing but the genius 
behind these performers is that they were prepared to put 
themselves on the line for the children of Room 13 and in doing 
so transform the idea into a lived experience.  An experience 
in which we, as the audience, felt the drive, the passion, the 
numinous transformation that art brings to the individual.  I left the 
performance introspective and inspired, as I began to examine 
my own life and all the ways in which I am so often afraid to go 
out on a limb and live my passions.  I came to watch a show and 
left exhilarated, inspired, charged and changed and therein lies 
the true gift of the arts!

To support this initiative and buy the children’s art, 
google room13.org.za.
SPECIAL MENTION – THANKS TO THE JACOB HAY BAND, 
ORIGINATED IN 1968, FOR THE COMMITEMENT AND 
SUPPORT IN MAKING THIS EVENT HAPPEN 
THANKS TO MARIE JAMIESON.

Top: Reg Lascaris - CEO, 
Hunt Lascaris TBWA.

Above: Gareth Cliff - 5fm 
Presenter, Idols judge

Left: Neil Hobkirk - Marketing 
Director, Appletiser.

Far left: Ian Fuhr - Fonder and 
CEO, Sorbet.

Below: Jen Su Radio 
Presenter 5FM and The 

Hollywood Report

Top left: Peter Matlare - CEO Tiger 
Brands

Top right: Lee-Ann Shepherd - 
Marketing Director, Diners Club and  

Hester Hahn - Marketing Projects 
and Events Manager, Diners Club.
Above: Rowan Smith at the Piano - 

Director Shanduka.
Right: Clem Sunter - Scenario 

Planner.
Left (on drums): Dave Munro - Chief 
Executive Corporate and Investment 

Banking Standard Bank
Left: Paul Edwards Ex Chairman 

Merryn Capital.
Bottom left: Ben Kruger Joint CEO 

Standard Bank
Bottom right: Peter Schoeman 

Divisional Director Sales & 
Marketing City Lodge Hotels. 

Alistair Dooley Divisional FInancial 
Director City Lodge
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Room 13 was introduced to South Africa 
in 2005. This was the first development 
to take place on the initiative of TBWA 
Worldwide, who approached Room 13 
for help in implementing their vision for 
a worldwide school of creativity. TBWA \ 
Hunt Lascaris, based in Johannesburg, 
grasped the opportunity, and the project 
got underway initially with two studios in 
South Africa; one in Sapebuso Primary 
School in Soweto, and one in Mmulakgoro 
Intermediary School in Botshabelo.
Today, the Room 13 studio network 
extends across every province in South 
Africa, with more than 15 studios. 
TBWA\ Hunt Lascaris continues to 
champion Room 13 in South Africa. 
As the co-ordinating body, their role 
involves supporting the development of 
the studios, sourcing sponsorship, and 
providing resources and opportunities 
for networking and income generation. 
They make a continuous effort to raise the 
profile of Room 13 and host events, such 
as the annual Lekgotla, that will enhance 
the experience of learners and artists 
involved.
Their mission is to develop and empower 
children to become the best that they can 
be.

South African Network 
Overview The South African Room 13 network extends to the following schools:

Room 13 Sapebuso Primary School Soweto
Room 13 St. Martin de Porres High School Soweto
Room 13 Reasoma High School Soweto
Room 13 Olivantsvlei Primary School Soweto
Room 13  Dargle Primary School Kwa Zulu Natal
Room 13 Kwa Cutshwayo Primary School Kwa Zulu Natal
Room 13 Kwa Maquza Primary School Kwa Zulu Natal
Room 13 Silwane Primary School Kwa Zulu Natal
Room 13 Addington Primary School Kwa Zulu Natal
Room 13 Mmulakgoro Intermediate School Free State
Room 13 Amohelang Intermediate School Free State
Room 13 Edwaleni Primary School Mpumalanga
Room 13 Maqamela Primary School Mpumalanga
Room 13 Kew Town Primary School Western Cape
Room 13 Emthanjeni Primary School Northern Cape
Room 13 Kgale Primary School Northern Province

As one of the longest established Room 13 studios in South Africa, Room 13 Sapebuso 
acts as a model for other studios in the region. They work hard to maintain a high 
standard in their creative work and receive many important and curious visitors.
The studio has featured in local and national newspapers and been the subject of a 
programme produced by the South African Broadcasting Corporation. Since Room 
13 became established in the school, Sapebuso has seen a tremendous rise in the 
number of learners and the school has had the opportunity to develop as a result. 
They have established a gallery on the premises to showcase their work, and host 
many workshops run by visiting artists.
In their own words:
“Thanks to Room 13 and the ongoing support from TBWA\ and other agencies, it is now 
normal for Sapebuso’s young artists to visit galleries, museums and artists’ studios.”
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In South Africa we are faced with so many socioeconomic 
issues that hinder us as country to move forward. Issues such 
as high unemployment rate, lack of adequate education and 
crime including corruption. As a country we are really battling 
with these issues and the role of non profit sector has never 
been more important than this time. 
We believe in South Africa where all community development 
organs are compliant and corrupt free through strong financial 
governance for the organs to achieve their missions such 
organs must be supported and provided capacity which will 
build them to be financially sustainable.
Financial Governance has many components however 
accountability is the most important component. We don’t 
hold each other accountable enough and which is why it has 
been said there is no leadership in South Africa. What we have 
found in the non profit sector has been lack accountability due 
to lack of capacity (include capability), inadequate structures 
on governances and dual roles people being CEO and 
Founder. Whilst capacity and capability is root cause affecting 
the sector since they cannot afford to attract the right skills 
but also donor consistently limit amount for administration 
costs. Lack of good governance consequently affects the 
overall performance of organisation from operational to 
managerial systems and execution of programme, resulting 
to organisations not being sustainable.

Where can you start as Non profit Organisation on 
governance?

Conduct self evaluation what has been going on your 
board meetings including from administration of board, 
attendance, contribution of members, etc. Where you 
find that there are different opinions discuss and come 
to some conclusion.

Look at your core operations and ask yourself what skills 
is required to run the project effective and efficiently. 
This should be done for the whole organisation not just 
oversight structures. 

Ask yourself as Leader …what have been key challenges 
in human capital that have been the reason why you are 
unable to achieve your mission and vision.

Conduct skills audit by issue skills questionnaire for 
your board members to complete for them to provide 
what skills set they possesses and matching the skill 
required and skill that exist and provide feedback back 
to board on the gap and plan of action.

In our experience, disorder in governance is due to 
lack of

Code of Conduct … in other cases it exists but not 
enforced.

Documented policies and procedures on accepting 
and dismissing members, attendance, roles and 
responsibilities, admin for distribution of board packs, 
confirming attendance, etc.

Orientation – core of business, strategy and operations 
and role of board on those structures. Training of new 
board members on what is expected by organisation, 
regulators and donors.

Confusion of dual responsibility of founder and role of 
chief executive officer consistently disempowers board 
members to rule on matters irrespective of founder’s 
view.

We are often asked…. why governance matters to 
us as Auditors?
Our views and belief are simple … where there is no 
governance… there is no accountability. Our report as auditors 
need to be reviewed and accepted by correct structure that 
understands and know implications of weakness findings. 
This requirement exists irrespective of organ structure being 
for profit or non profit or government. We cannot implement 
controls for organisation we serve that will lead to impairment 
of independence as auditors however we can recommend on 
these matters but the governance structure needs to ensure 
that corrective actions are taken within specific time and 
someone is accountable. 

In light of above …. how we work at GAD 
The non profit and SMEs sectors present few specific challenges 
for us as Auditors. These sectors cannot afford market related 
audit fees. When we conduct audit in this environment it 
present a special issue of lack of internal controls including 

GAD conquering corporate 
governance for NPOs 

policies, procedures and segregation of duties including systems 
can be easily overridden by human. Our reports are more likely 
to be used by regulators and donors in terms of reliance when 
they making their decisions. Due to this, the risk is just too high in 
these sectors. We also have noted complaints from clients from 
time to time saying that auditors comes once a year and when 

they come it is too 
late to take corrective 
action or even make 
the perpetrators 
accountable. 
To minimize the risk 
…we have developed 
an approach that 
cost effective without 
comprising our 
auditing standards. 
At GAD, we conducts 
audit every 6 months 
on the organisations 
to ensure that what we 
have recommended 
is being implemented 
and organisation are 

provided tools and guides to be able to deal with the problem and 
fix it. We focus on building capacity and skills in the organisation 
that we work with. The approach does not increase costs or even 
the fee to organisation but it may mean that they pay 50% of their 
normal audit fee 4 months ealier than they would have. 
This has benefited the organisations and donors because we 
are able to verify quarterly reports early and get them corrected 
for organisation and ensure that internal controls in managing 
and reporting is done timeously and correctly. 

About GAD 
GAD Consulting Services Incorporated is an audit firm registered 
with Independent Registered Board for Auditors (IRBA) and 
South African Institute for Chartered Accountants (SAICA). GAD 
is also an accredited training centre for South African Institute for 
Professional Accountants (SAIPA) and an approved employer 
by Association of Chartered Certified Accountants (ACCA). 
Consequently we able to employ accountancy graduates for 
3 years under learnership programme. For 5 new clients, we 
employ 1 trainee. So join us, if you are corporates engage us 
with an aim to recommend us as your preferred service provider. 
If you are NPO and you are considering different approach to 
governance and audit. Call us on 011 465 7078.

DONORS
CORPORATES
GOVERNMENT

GAD
CS

Recruitment 
of more 

unemployed 
graduates

NPOs

Deputy Minister of DTI and Precious (Khosi) Mvulane, GAD MD
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WWF-South Africa - in partnership with 
Sanlam – work towards conserving 
this precious resource, based on the 
assertion that by protecting the country’s 
key water production areas – we will 
make a real and tangible difference 
towards South Africa’s water security. 
These production areas are high rainfall/ 
high run-off environments which are 
essentially “water factories”, supplying 
water to the majority of the country.

South Africa is a water scarce country. 
We know that a healthy environment is inextricably linked to the 
well-being of our people, and when it comes to water security 
this link is patently clear.
Recent research by WWF together with the Council for Scientific 
and Industrial Research (CSIR) mapped out South Africa’s 
strategic water sources areas -  the ‘crown jewels’ of the 
country’s water resources. The research revealed that only 8% 
of the land area of South Africa generates more than half of our 
or river flow. 
This 8%, along with critical source areas in Lesotho and Swaziland 
(which hold another 4%), form our key water production areas. 
The 8% is made up of 19 strategic water source areas strung out 
along the Eastern escarpment and in the Cape Fold belt, mainly 
high mountainous areas with naturally high rainfall.  

These areas not only supply the catchments and dams 
downstream, they provide water to the sectors, industries and 
activities which drive our economy. 
However, our strategic water source areas are under threat from 
mining activities, alien vegetation and climate change impacts. 
Many South Africans, especially those living in urban areas, do 
not understand or appreciate where the water that flows from 
their taps really comes from, and the key role healthy natural 
catchments play in providing it. 
The Journey of Water campaign aims to link South African urban 
users to their source of water – nature! 

The Walk
The big idea is was to take a select group of South African 
celebrities, media representatives and bloggers – chosen for 
their large fan bases and their social media followings, on a real 
life journey of water from one of the 19 strategic water source 
areas, the Boland Mountains – the headwaters of the Berg and 
Eerste rivers – to the city of Cape Town. It’s was a 4-day, +/-85 
km walk and all the participants required to carry a full glass of 
water throughout. We knew that water would be spilt, glasses 
would break, and some participants wouldn’t make it to the end, 
but this was to be expected because the journey of water is not 
easy – it is treacherous and unpredictable, and it’s not for the 
faint-hearted. 
During the walk our selected group of media and celebrities 
relayed their experiences along the way via social media, 

The Journey 
of Water 

Campaign

GAD Consulting Services Incorporated is an audit firm registered with Independent Registered Board 
for Auditors (IRBA) and South African Institute for Chartered Accountants (SAICA). GAD is also an 
accredited training centre for South African Institute for Professional Accountants (SAIPA) and an 
approved employer by Association of Chartered Certified Accountants (ACCA).
 
WeWe specialize in auditing, financial management, governance and advisory services for non-profit sector 
(NGO, CBO, NPC and Trusts) and small medium businesses (partnerships, sole proprietaries and private 
companies) and public sector. 

Services we offer :

We believe in South Africa, where all community development organisations that are compli-
ant and corrupt free through strong financial governance enables organisations to achieve 
their missions. To achieve such, organisations must be supported and provided capacity 
which will build them to be financially sustainable.

What NPO/NGO Leaders that have experienced about our services 
Her contribution towards all parties has been significant with her recommendations having been of immense 
value, resultant, in many cases, in NGOs being registered and obtaining funding. By Lesley Ann Van Selm, 
Khulisa Social Solution NPC Founder and MD.

GAD saved us R30 000 on tax liability, assisted with placement of two Board and continuously assist in matters 
of governance and tax. By Sister CS Sato, Founder of Vuselela Ulwazi Lwakho Drop–in Centre NPO.

WeWe are gladly to say the customer service we receive fro GAD, we are happy with it. As whenever we promptly 
need assistance they are always welcoming and willing to help to their best abilities, By Patrick Maseko, Centre 

Manager at Bona Lesedi Disability Centre NPO. 

Contact details: Tel: 011 465 7078 / Cell: 083 299 9936 (Khosi) / Fax: 086 585 9610
Email: info@gadcs.co.za / Website: www.gadcs.co.za
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blogs etc. They also invited their followers to visit the www.
journeyofwater.co.za mobi site to find out where their water 
comes from. 
Along the route they saw various aspects of water’s journey 
– from a pristine dam to areas infested with alien invasives to 
water treatment plants. They saw how ecological infrastructure 
and built infrastructure work together to deliver water to our taps. 

The Television Ad
The walk was filmed to produce an inspiring, dramatic television 
commercial. 

The In-store Activation 
In the lead up to the walk and during the walk, an in-store 
activation was run in leading restaurants and retail outlets 
across the country, where audiences were and are exposed to 
various water messages and invited to visit the mobi site: www.
journeyofwater.co.za to find out where their water comes from.

The Mobisite 
Every element and aspect of this campaign will drive audiences 
to the mobi site. The site will allow all South Africans, wherever 
they are in the country, to tap their location into their mobile 
device and find out where their water source area is. They will 
also see a gallery of pictures of their catchment, discover what 
makes it special and learn about what challenges it faces. Over 
time, the mobisite will be developed into a full website which will 
hopefully serve as the official water site for the country.

The Installation
As a legacy project, we will build an installation at the Kirstenbosch 
National Botanical Garden – one of the most visited attractions 
in South Africa. This will be an artistic interpretation of a typical 
journey of water from catchment to tap, showing everything in 
between. The installation will also invite audiences to visit the 
mobi site to find out where their water comes from. 
Walkers: Catherine Grenfell (5fm DJ), Louise Carver (musician), 
Sindiswa Dlali (SABC news), Theresa Taylor (The Star journalist), 
Derek van Dam (chief meteorologist at eNCA), Chad Meihuizen 
(Alzheimer’s ambassador/runner), Angel Campey (comedian), 
Jamie Saint (5FM DJ), Siv Ngesi (comedian/actor), Sonia Booth 
(international model/business woman), Carishma Basday 
(actress), John Yeld (Cape Argus journalist), David Kramer 
(singer/songwriter/playwright)
Supporters: Nokulinda Mkhize (iSangoma), Florence Masebe 
(actress), Dion Chang (trend analyst), Heinz Winckler (musician) 
Partners: Sanlam (funder); Ogilvy (creative); City of Cape Town; 
Department of Water Affairs (DWA); CapeNature; Kirstenbosch 
Botanical Gardens (technical partners); Europcar (Transport); 
Consol (bottle sponsor); Ocean Basket, Spur, John Dory, 
Moyo, Societi Bistro, The Brasserie and Jonkershuis (restaurant 
partners); Pick n Pay, Clicks, Woolworths and Spar (retail 
partners), Spier and Hotel Verde (accommodation sponsor); 
ACSA (advertising sponsor) 

Water, the lifeblood of every economy
Commenting on the Journey of Water campaign and Sanlam’s 
involvement, Francois Adriaan, head of Sanlam Group 
Corporate Affairs, said Sanlam believed the campaign would 
go a long way to raising much needed awareness about the 
importance of water conservation: “At Sanlam we realise that 
water is the lifeblood of every economy and that we need to 
partner with and support the WWF in our efforts to conserve 
water and rally fellow corporates and the rest of the nation to 
do the same. For us, this is an imperative which we believe 
will contribute to the sustainability of our business and the 
development of the communities in which we do business and 
the country as a whole. We are excited to be part of the Journey 
of Water campaign and look forward to the activities ahead and 
well beyond this campaign. We might not change everyone’s 
behaviour straight away, but might just have a significant 
enough impact to make more people think before they make 
use of this precious resource. Ghandi’s words resonate: ‘Be the 
change that you wish to see in the world’”. 
Everyone can do something, adds Colvin, “Reduce your direct 
and indirect consumption of water and protect your water 
source areas. Ensure that a water secure South Africa is part of 
this generation’s legacy.”

 

Water
doesn’t
come from 
a tap.
Water goes 
on a long 
and complicated 
journey to 
get to you.

Visit journeyofwater.co.Za to learn more 
about where your water comes from.
Photo © Hougaard Malan

Journey A4 ad.indd   1 11/19/13   10:28 AM
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FUTURE VISION STRATEGIES (FVS) Consulting is a catalyst 
for business development and implementation of profitable 
community-based projects. We offer world class expertise 
in business restructuring, investment facilitation, mergers & 
acquisitions and CSR/CSI programs.  
Our dynamic international team can help you find holistic and 
cost effective solutions to speed up your business growth, find 
new partners and investors, improve your business model, 
expand into new markets and successfully roll out into Africa 
and globally.  

WHAT WE CAN DO FOR YOU
Develop and facilitate corporate, business and community-
based solutions from a holistic perspective and ensure 
implementation of sustainable programs on the ground. Our 
team can  develop effective strategies for your business growth 
and profitable investment into communities.   
FUTURE VISION STRATEGIES relates the NOW to the FUTURE, 
creates solutions for clients from an holistic and global 
perspective and facilitates the implementation of vision into 
specific projects. 
FUTURE VISION STRATEGIES interprets global trends and best 
practices and integrates them into sustainable projects that 
have a positive impact on the business, its people, customers 
and communities.  
FUTURE VISION STRATEGIES facilitates effective socio-
economic development, assists in identifying global 
opportunities and implementation of profitable projects with high 
returns and a positive social impact 

OUR AREAS OF EXPERTISE include: 
• Business consulting 
• Project management & facilitation    
• Deal structuring
• Investment facilitation 
• Mergers & acquisition     
• Feasibility studies & business plans
• HR development & change management   
• Agriculture & tourism  
• Alternative energy
• Community development programs  
• Holistic health & natural medicines
• Mining & engineering  
• Manufacturing & beneficiation 
• Regional development plans  

OUR MISSION & GOALS  
• To be a global catalyst for business and social development 
• To create sustainable businesses and profitable programs  
• To promote integration of various sectors of economy into 

holistic social solutions   
• To bring best community and CSR practices to businesses  
• To improve the quality of life of communities 
• To stimulate and expand the potential of women and 

empower natural leaders 
• To build greater self-reliance of underprivileged groups  
• To expand successful local activities and models into the 

global arena 
Among our clients are international investors, large corporations 
and SMEs, government and municipalities, communities and 
indigenous groups. For all our clients we provide excellent 
service and ensure successful implementation of strategic 
programs and projects, which lead to profit and sustainability 
on a number of levels.        
Contact David Ortlepp now to arrange a free introductory 
meeting to discuss your company’s needs:
Telephone: +27 (0) 11 783 31 97  
Cell: +27 (0) 84 723 85 62
E-mail: info@fvstrategies.com
www.FVStrategies.com
25 Oxford Avenue, Sandton, Sandhurst 2196, South Africa

EMPOWERING PEOPLE, DEVELOPING BUSINESSES
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Internal interventions include on-going coaching and capacity 
building for effective and harmonious working relationship. The 
development and growth of the team is being improved, starting 
with clear definition of expectations, measurable processes 
being put in place for a balanced throughput. Along rigorous 
employment and filtering processes for new recruits, which are 
in line with the domestic labour policies. Furthermore, team 
building Indaba’s are taking place, as a means to bolster team 
spirit, leadership and most importantly to re-evaluate the core 
values of Accountability, Teamwork and Service Delight. Driven 
by our Promise and Mission, in ensuring that all members are 
still focused on the Promise and sharing the same Mission 
towards a common goal. 
External intervention, as espoused by the promise, we as 
Aluglass Bautech group make a meaningful difference in the 
lives of others, with an intension to make the world a better 
place, together with our customers, employees and our greater 
Aluglass Community, to grow from strength to strength within this 
caring culture through everything that we do and encouraging 
others to join us.

Motivated by ideals of “Good to Great” Aluglass Bautech will 
continue to attract the good and strive for great, with a leadership 
style that epitomises discipline and innovation in action, for 
Community, Education and Socio-economic development 
for sustainable social responsibility, best described as the 
philosophy of UBUNTU. 

Community Development
JOIN THE MOVEMENT TO END HUNGER 
Poverty is one of the biggest problems facing South Africa, 
various statistics from different departments and organisations 
report differently, yet this challenge persists and the intensity 
greater over time. We can all agree that too many people in 
South Africa are living in unacceptable conditions and those who 
suffer the most have been, the disabled, women and children. 
There are many reasons behind the high poverty levels in South 
Africa, each calling for action. 

Optimising the connection between 
people and spaces
In all we do, we promise to place people first, from 
the relationships forged and the spaces created 
we place passion, integrity and commitment 
in optimising the connection between people by 
purposefully and intentionally leveraging on and 
encouraging multiculturalism, dynamism and 
empathy towards the process of  knowledge exchange 
both internally and externally.
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Aluglass Bautech is proactively involved in grass root initiatives 
towards contributing to the alleviation of poverty and encourage 
early childhood intervention for sustainable development, by 
partnering with Stop Hunger Now Southern Africa (SHN SA) 
(http://www.aluglass.co.za/stop-hunger-now/), we are together 
heeding to the call and doing our bit to confront part of the 
many layered challenges linked to poverty as presented by 
Brahm Fleisch, an education specialist, who found that there 
are many and complicated ways in which poverty may lead to 
poor performance in school. For example:
Children who are hungry have trouble concentrating in school 
and also experience health problems which in turn affect their 
performance in school, it’s enough reason to STOP and END 
HUNGER NOW!

Education
Planting the seed…
It was Plato that said “The direction in which education starts 
a man, will determine his future in life”, thus emphasising our 
belief that Education is the foundation on which the future of 
our country will be built upon. As a company, Aluglass Bautech, 
through in-house visits, presentations, career and open days, 
ensures a continued contribution towards paving the way for a 
solid foundation, sustainable skills and career development.

Aluglass Bautech, supports any solution driven initiative towards 
alleviating poverty and encourage a culture of learning from 
pre-schools, by ensuring that young bodies get nutritious meals 
from an early age for brain development (Stop Hunger Now 
South Africa) right through to Tertiary (University of Pretoria), 
by honouring invitations to address students and hosting 
girl learners in (the Cell C take a girl child to work). Aluglass 
Bautech, provides and shares any information that would assist 
in career and skills development of any young person.

Socio-Economic development
Solution oriented
Through our Socio-economic development focus, Aluglass 
Bautech, firmly believes in the words of John F. Kenny “ask not 
what your country can do for you; ask what you can do for your 
country.”

Aluglass Bautech, is doing its bit to address 
unemployment (http://www.aluglass.co.za/cell-c-take-
a-girl-child-to-work-day/) by offering a hand in helping 
people to improve their skills, with a keen focus on young 
people and particularly women, by exposing them to a 
work environment, and currently working on a proposal 
to offer internship programs towards skills development 
fitting to the curricula and any building or construction 
environment related solutions.
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“I’ve been successful in the business sector and I’ve been 
successful in the social sector. I’ve been lucky enough to have 
been given the opportunity to get the personal satisfaction that 
you get from doing everything that I’ve done. Work like this is 
a selfish opportunity, it’s the opportunity to know you’ve done 
good for other people and that’s the ultimate feeling, there really 
is no feeling quite like it.”
Success in life is never what you can do on your own, it’s what 
others can do with you.
Bertie’s main reason for his change of focus after 41 years with 
the Group, was to expand his long term desires for involvement 
and interest in a wider sphere, which had already developed 
during his active years at Plate Glass.   His priorities were as 
follows:
1. To make time available to assist his now grown up children 

in their various business and lifestyle activities.
2. His concern for the under privileged – both those with 

disabilities, as well as those who were victims of Apartheid.  
This led him to initiate and become either a Board member or 
Chairman of a number of outreach programs, i.e.

• Tikkun – a Jewish led community organization to assist the 
previously disadvantaged Black Community;

• The Field Band Foundation – an organization which, over 
the last few years, has  developed 19 college style bands, 
bringing not only musical skills, but lifestyle skills to over 
2,500 children from the most depraved areas;

• Trustee for the Worcester Home for the Deaf and Blind;
• th Africa, incorporating people with Downs Syndrome and 

a number of other communal projects.

3. A member of the National Export Advisory Board, responsible 
for developing export strategy for South Africa and to also 
encourage FDI into South Africa.

4. Board member of the Business Leadership – top 50 
companies in South Africa.

5. Vice-Chairman of the South African Olympic Foundation.
6. Member of Task Force, representing Business and 

Government for the World Economic Forum.
7. Member of the Business Council for Nepad.
8. One of the Vice-Chairmen of the Board of Governors of the 

Ben-Gurion University.
9. Recipient of a Honorary Doctorate of Philosophy from the 

Ben-Gurion University in 1987.
10. Recipient of the highest South African Civil Award – O.M.S.S.
11. Bertie recently received a Lifetime Achiever’s Award from 

the Ben-Gurion University in Israel.

Bertie Lubner – 
The Founder of 
the Field Band 
Foundation – 
Another ongoing 
successful 
initiative

The Field Band concept is built on the global youth activity 
known otherwise as show bands. This specific discipline was 
chosen first for the long historic presence of brass music in 
South African communities.  This activity also allows for large 
group participation. All 17 projects of the Foundation have a 
minimum of 125 youths actively involved. 
Using the vital role that arts play in social inclusion and 
development the Foundation has identified its role as follows:  
“To create opportunities for the development of life skills in the 

youth through the medium of music and dance.”  At the centre of 
the life skills programme is comprehensive HIV/Aids education. 
Parents who can afford it and are serious about a good education 
for their children will include in their recreational activities some 
sort of artistic activity. The discipline and focus that they learn 
provide essential life-skills, which will serve them well in any 
path they may take when they grow up.  
The Field Band Foundation brings this opportunity to all those 
young people who through poverty still suffer from the injustices 
of the past, in other words those who need it the most. We 
envisage bringing this project to 6000 youth by 2012. 
FBF members from different areas across SA work together at 
performances, workshops and competitions and through this 
interaction, learn understanding and respect for other cultures, 
building the nation. Exchange programmes with Norway, 
Flanders, and the USA and bursaries provide opportunities 
to experience other countries learn new skills and broaden 
perspectives.  
Field Band Foundation background

• The Field Band Foundation was started in 1997 to bring 
the global marching band concept to disadvantaged 
areas of South Africa. 

• Through participation in band activities, young people 
who might otherwise have little opportunity for constructive 
recreational activity are taught the advantages of such 
things as application, competitiveness, teamwork, 
discipline and timekeeping. 

• In so doing, the advantages of heightened self-esteem 
and associated self confidence are inculcated.

• The Foundation’s beneficiaries are youngsters of whom 
57,3% come from households of unemployment, while 
58,8% live with single parents or with grandparents or 
guardians. The average age of band members is 14,6 
years old, while 54% are female and 80% have not had 
prior musical training.
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• Each band consists of 120 youngsters, aged 10 years to 
18 years. 

• While training in musical instrument playing, movement 
and dance form the core of the Foundation’s activities, 
band members also receive:
− HIV and Aids peer education;
− General education in social development; and
− Specific life skills training.

• Interaction between children from differing racial, linguistic 
and ethnic groups, and cross-regionally, is facilitated 
through the holding of national Foundation gatherings and 
competitions.

• The Foundation, in collaboration with counterparts 
in Norway and the US, runs a scholarship exchange 
programme for deserving students. 

Anglo American’s dedicated Corporate Social Investment (CSI) 
arm, the Chairman’s Fund, is helping to educate and empower 
young people in South Africa through its support of holistic youth 
arts development programme, Field Band Foundation. The Field 
Band Foundation was founded in 1997 and teaches life skills 
through the mastering of art forms such as music and dance.
Since 2010, the Chairman’s Fund has supported the Foundation 
with over R6 million in grants. In 2013, two grants of R475 
000 each were approved towards the operational costs of the 
Thabazimbi (Limpopo) and Kuruman (Northern Cape) bands. 
Each band supports up to 250 learners from neighbouring 
communities.
The funding also supports an HIV/AIDS programme and life skills 
training which is offered to each member in each band. These 
costs incorporate sending each student to the foundation’s 
academy and each band’s leadership to the National Academy 
Workshop.

Retha Cilliers, CEO of the Field Band Foundation, notes that the 
Chairman’s Fund support has had a significant impact on the 
organisation’s reach.
“The continued support provided by Anglo American has made 
it possible for the projects developed by our foundation to 
achieve sustained successes, and allows us to positively impact 
many communities around the country.
“They have been involved in so many aspects of our programmes 
and have not just supported us financially, but have also 
provided invaluable operational assistance which shows us that 
they really care.”
The organisation’s support model also extends to helping 
students gain access to potential jobs, and it consults closely 
with the communities it works with and serves around South 
Africa, which includes eight provinces and 34 townships.
Chairperson of the Chairman’s Fund, Norman Mbazima, 
concludes that Anglo American’s on-going support of the 
Field Band Foundation is based on its commitment to youth 
empowerment.
“The Chairman’s Fund strives to empower South Africa’s youth 
by backing initiatives that create a tangible and sustainable 
difference in their development, and this directive has guided 
our continued support of the Field Band Foundation. Ultimately, 
through the unique training and support model that it offers, this 
organisation is helping to nurture the leaders of tomorrow and 
developing them to be productive and positive members of the 
country.”

At PG Glass, we take the stress out of repairing all
your broken car and building glass. Just one phone
call and we do all the paperwork - We pledge to get

you smiling again! Isn’t that AWESOME!

Over 130 Service Centres Nationwide

Trust PG Glass
Contact us on
0860 03 03 03 | www.pgglass.co.za
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“I have cherished the ideal of a 
democratic and free society in which 
all persons live together in harmony 
and with equal opportunities” – Nelson 
Mandela, 1964
Nelson Mandela dedicated his life to 
ensuring that all people who live in 
South Africa could benefit fully from the 
country of their birth. We at the NLB 
are committed in forging ahead with 
the cause championed by Madiba for 
equality and nation building.
“Lest we forget…” 
As we aspire towards our vision ‘To be 
the Catalyst for Social Upliftment’ in a 
democratic South Africa, ours is a fight 
for social justice that we will achieve by 
uplifting our communities through poverty 
alleviation and job creation projects. The 
NLB endeavours to contribute in our 
own little way to the betterment of our 
communities and the people of South 
Africa. At his inauguration as the first 
democratic president of a free South 
Africa in 1994, Madiba made a call to 
action when he said “it is in your hands 
to make the world a better place for 
everyone who lives in it”. 
Through the national lottery, or lotto as 
it is commonly known, we have assisted 
in educating our nation; made sports, 
arts and cultural activities possible for 
many sustained economic development 
initiatives; and brought comfort to the 
destitute. NLB distributed more than 17 
billion since its inception in 2000 to fund 

schools, old age homes, sports teams, 
children’s homes, and many other social 
and economic development structures 
and institutions, making South African 
lottery players are development activists 
in that they are contributors to good 
causes.  
Madiba’s tireless legacy shall remain 
fresh in our work, our memories and 
hearts and he will be dearly missed 
by all of us. As servants of the public, 
entrusted by law to ensure that the 

proceeds of the lotto find their way back 
to our communities and empower them to 
lead lives characterised by decency and 
dignity.  It is our duty to you to ensure 
that the lotto makes palpable changes 
to our people’s lives, and that it never 
loses sight of its rationale for existence 
– namely the development of our society.             
South Africa thanks Madiba! Qhawe 
lamaqhawe!

The National Lotteries Board 
keeps former SA President, 

Nelson Mandela’s Legacy Alive!

National Lotteries Board
Physical Address: Block B, Hatfield 
Gardens, Corner Hilda and Arcadia 
Streets,  Hatfield, PRETORIA 0083 
Postal Address: PO BOX 1556 
 BROOKLYN SQUARE 
 0075, PRETORIA, SOUTH AFRICA
Switchboard: 012 432 1300 
Fax: 086 726 1517

NLB Information Centre
Postal Address: Private Bag X101 
 Brooklyn Square 
 0075, Pretoria, South Africa 
Telephone: 08600 NLDTF (65383)

Looking forward to 
the NLB Stakeholder 
Engagement Indaba 

& Second Annual NGO 
Awards - March 2014!

As the NLB we believe that the fight for social justice is more 
real and immediate now than it has ever been. We therefore 
endeavour to contribute in our own small way to the betterment 
of our communities and the people of South Africa. In 1994, at his 
inauguration as the first democratic president of a free South Africa, 
Madiba made a call to action when he said “it is in your hands to 
make the world a better place for everyone who lives in it”.
The Stakeholder engagement Indaba and the NGO Awards 
provide the opportunity for all involved to share ideas, best 
pactices and success stories. The NGO Awards recognise those 
organisations that have answered Madiba’s call with dedication 
and passion.
We look forward to seeing you all at this important and exciting 
event.
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3 men.
Over 1 million people.
One message
In South Africa a child is raped every 3 minutes. 
Most of them are young girls between 8 and 12 
and most of them have been raped by someone 
they know.

Last year General Lamoer (WC Prov Commissioner) challenged 
men to stand up against abuse, because in 97% of rape cases 
men are responsible. 
A group of businessmen heard this call and what started out as 
participation in the Pick ‘n Pay Cape Argus Cycle race, ended 
up as a 10 day journey that not only changed the lives of those 
they met, but also their own. The group of 3 men, under the 
guidance of sport scientist, Dirk Louwrens, decided to cycle from 
Johannesburg to Cape Town ending the tour by participating in 
the Cape Argus. The aim, to spread the message that men must 
not rape and abuse. 
With only one back up vehicle, no medical or mechanical 
support and facing extreme challenges, the tales of their 
tour can fill pages. They got lost in the Freestate and ended 
up cycling deep into the night. In the Karoo they had to face 
temperatures of 42degrees and saw tires melting on the trailer. 
This inspired them to jump over a fence and seek the refuge of 
a farm dam! They joined hands with the SAPS Family Violence, 
Child Protection and Sexual Offences Units and stopped at 
8 schools on the way to Cape Town. Media got wind of this 
incredible journey and it was shared all over South Africa. In the 
end their message reached 8000 children directly and more 
than a million people via the news channels. 
This was the birth of Xtreme For Kids Cycle Tour, which will take 
place in February/March 2014 again. The group hope to be 
able to include 10 new riders and also a hand cycle team under 
the leadership of Mathys Roets. The theme of 2014 is “Be A 
Hero” and during this tour bicycles sponsored by Exxaro will be 
handed out to kids as part of the presentation. 
The beneficiary of this tour in Matla A Bana, A voice against 
child abuse.  This NGO, founded by ex-hostage Monique 
Strydom, helps 20 000 abused children every year through 
various projects.  

If 

you are a man who likes to influence people, bring 
positive change and like a challenge, then this event 
should be in your diary too!

www.matlaabana.co.za
Monique Strydom 0832129824

The Buskaid Soweto String Project was 
established in January 1997 by Rosemary Nalden, 
in response to requests from the local Diepkloof 
community. It started with humble beginnings and 
now boasts over 100 students ranging in age from 
four to thirty, all of whom are drawn from the less 
privileged local community.

The Buskaid Music School, which consists of seven studios, a 
music library and a large rehearsal room, was opened in early 
1999 and is a thriving hub of activity in the community. Now, 
however with the huge increase in student and teacher numbers, 
the school, which was built to house just two teachers and 35 
children, is simply not big enough to accommodate the current 
register of 100 students and twelve teachers. We talk with 
Rosemary Nalden regarding the assistance the Buskaid Trust 
requires to achieve its goals and what corporates can expect 
when getting involved with an organisation of this calibre.  
1. What do potential funders gain from supporting the 

Buskaid Trust? 
Buskaid has earned itself a huge local, 
national and international reputation for 
producing performers and teachers of 
outstanding merit and quality. Potential 
funders know that not only will their 
financial investment in Buskaid be 
used efficiently and with honesty and 
integrity, but that they are also investing 
in excellence in both the Arts and in  
Education in South Africa, and most 
particularly in a community which has 
not had these opportunities in the past. 
In addition there is the social impact – 
funders can take comfort from the fact 
that in supporting Buskaid, they are 

helping to address unemployment, as well as keeping children 
out of trouble, in some instances out of jail, and even saving their 
lives. We have done all of that and more over the past 16 years.  
2. What are the challenges in terms of raising funds for your 

organization? 
Every Arts organisation everywhere in the world faces this 
constant challenge, and especially in tough economic times. 
But in South Africa, we also compete with the reality of HIV/AIDS 
and therefore of the vital continuing need to fund their dedicated 
charities. I can recall several charities which were supporting 
us in the past, which then diverted that funding to AIDS-based 
charities.  (In this connection I have always pointed out that in 
nearly 17 years, the only known cases of HIV/AIDS at Buskaid 
occurred when the three students concerned had left Buskaid. 
Playing and studying music can be a great incentive to stay 
alive!)  Sport is also a keen contender for charitable funding 
in this country, perhaps on occasion to the detriment of the 
Arts. On a personal level, I must say that 17 years of constant 
battling to secure a financially stable future for Buskaid  is both 
exhausting and enormously time-consuming. As a result, far 
fewer children have had the chance of a musical education from 

Buskaid, simply because I was not able to 
devote more of my time to teaching in the 
Music School, which I deeply regret.         
3. How can funding received become 
sustainable in an organization such as 
the Buskaid Trust? 
Funding for any educational establishment 
is always sustainable, in the sense that 
every child, talented or not, who passes 
through Buskaid for however long or 
short a period of time, benefits from that 
exposure for the rest of his/ her life. Music 
is one of the most powerful vehicles 
for transformation in a child’s life. It has 
been scientifically proven to enhance a 



71CORPORATE SOCIAL REVIEW70 CORPORATE SOCIAL REVIEW

child’s educational achievements; it teaches self-discipline and 
endows children with a sense of great self-worth. 
4. How involved is the community and the families of the 

pupils who benefit from the Buskaid Trust?
It is impossible to say how far our reach extends as I suspect 
it is greater that even we can possibly imagine The pride which 
the community feels in the achievements of our young musicians 
is infinite – they know that we have travelled the world – to date 
the Buskaid Ensemble has toured some 22 times abroad. 
Can you imagine, first of all the impact on a community where 
many people have never even travelled  in an aeroplane; and 
secondly how the young people who have had this opportunity 
now view the outside world and South Africa’s relationship to 
it? On a practical level, many of  Buskaid’s young employees 
are supporting  their immediate and extended families from their 
teaching and performing earnings. Many come from homes 
where there is no employment at all. We also regularly play to 
support bereaved Buskaid families – at funerals and memorials 
- as well as giving community concerts in Soweto, which are 
always very well attended. 
5. Does the Buskaid Trust partner with any other NGOs and 

is this a possibility in the future? 
Currently we do not, but I know that there are organisations 
which very much want to use our teachers, as there is a big 
shortage and we are producing string teachers of such high 
quality. This is a problem for us, as we need every teacher we 
train to work with our own children – now well over 110 of them. 
My suggestion, which I feel is more sustainable, is that these 
organisations should rather send their teachers to train with us. 

In this way everybody wins. As far as I know we are the only 
string community music school in the country which regularly 
raises funding to send its most talented students to study at 
tertiary institutions abroad. Since 2002 we have raised around 
R5 million to support seven students who have attended two of 
the UK’s finest Music Colleges. We have done this largely as an 
investment both  in the future of Buskaid , and in classical music 
in South Africa
6. What experiences can you share with smaller, newer 

NGOs operating within the Arts in South Africa?
 I believe that to be successful, first and foremost you have to 
be passionate about what you do. I have been driven by my 
passion for music, for education and for these children and their 
musical talent which is so abundant in Soweto. Secondly, there 
are no short cuts. My personal and social lives have suffered 
greatly from the never-ending business of fundraising, admin, 
trouble-shooting, pastoral care and teaching – but in the end 
I would still not have missed this experience. It has been the 
biggest adventure of my life, and utterly rewarding in every 
way. On a practical level, I would say that they should exercise 
extreme caution in how they manage their funding. Some twelve 
years ago we received an unexpected windfall from the USA. At 
the time, we were on such basic salaries that the obvious thing 
to have done would have been to raise our salaries. Instead I 
set aside the entire amount as the start of an Endowment, which 
I still believe to be the answer for all Arts organisations. Sadly 
it has been a struggle to build up this fund, but in hard times 
we have been able to ‘borrow’ from it (somehow we always 
manage to put it back) and I know that without it we would not 
have survived.    
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King Chauke - Profile
From humbling beginnings, raised by his Mom, King Chauke is a self-driven 
successful entrepreneur. His electrical business, started from scratch with 
no funding, employs a number of young apprentices who he mentors and 
King ensures they complete their learnship and apprenticeship programs 
so they may be able to branch out and start their own business.
King’s beliefs are firmly embedded in his culture and the music, song and 
dance of South Africa . His passion has lead to him promoting indigenous 
music in South Africa and the succerssful running Music Festivals of 
Indigenous Music song and dance - bringing back this music to places like 
Alexander where he was honored to have the Minister of Arts Culture and 
Heritage Paul Mashatile attend a festival. 
King Chauke is the Group chairman of Kincha Group (Pty) Ltd., a group of 
companies that includes:

• Kincha Media (Pty) Ltd (Other directors are Brian Baloyi and Joe 
Malulele)

• Kincha Electrical (Pty) Ltd - (Sole Owner) Electrical installation and 
engineering

• Kincha Property Development (Pty) Ltd - (Sole Owner) a property 
development

• Akk Media And Records (Pty) Ltd - (Sole Owner) a music recording 
and realising company

Kincha Group is currently doing a multimillion (19m) project in Belebela Limpopo and a 6m school in Pimville Soweto.
Currently the organiser of the Hlanganani Traditional Music and Arts festival a DAC supported event.

REVIEW

“Going Underground: Our journey to 
the future” exhibition . At the heart of the 
exhibition is a full-size mock up of a brand new 
concept metro train – the Siemens Inspiro.
A mix of interactive exhibits on display - housed in a temporary ‘station’ building - will focus on technologies to help travellers find 
their way more easily, electronic ticketing developments, passenger information systems and station management solutions.
Going Underground is free to enter and will be open for a three month period. It will be located on the site of The Crystal in 
Royal Victoria Docks, the world’s largest exhibition of solutions dedicated to sustainable cities.
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Sharing Can Truly 
Disrupt Business -
By Mixing Money 
And Social Change
Assaf Weisz - Co-Founder and Partner, Purpose Capital
A look at how the new sharing economy can - and should - knock 
down the divide between social entrepreneurship and just plain 
entrepreneurship.
Enough fair trade cafes and T-shirts. Entrepreneurs intent 
on changing the world should stop dwelling on copycat and 
non-scalable models and focus on becoming business model 
hackers.
In the same way that lines of code create software, and genetic 
code gives shape to physical identities, business models encode 
the incentives and behaviors that shape social and economic 
realities. Health disparities, housing shortages, environmentally 
ruinous practices and many other ails all trace their roots to 
malignant business model algorithms.

Social change emerges from disruptive innovations

Viewing society through this lens also counters the default 
perception that we live in a bifurcated world--a social, cultural, 
and civic sphere separate from the economic sphere. Reality 
is far messier and more interconnected. A world subdivided 
between social entrepreneurs and “regular” entrepreneurs is 
one in which only half feel obliged to mind the impact of their 
ambitions. Instead, we should aspire to a unified approach to 
change.
Social change emerges from disruptive innovations--business 
model hacks that upend industries, enlarge markets, extend 
access, and stir power dynamics. Disruptive innovations 
challenge the prevailing economics of industries by finding 
ways to offer products drastically cheaper or more accessibly. 
This was how the computing revolution accelerated from 
million dollar mainframes to mobile for the masses, all the 
while changing every aspect of social life. The phenomenon, 
observed by Harvard University researcher Clay Christensen, 
provides something of an instructive guide for entrepreneurs 
who are serious about changing the world.
Solar rooftop installations have traditionally required upfront 
investments of $20,000 or more by homeowners, dramatically 
limiting the market to wealthy and willing households. Enter 
SolarCity, whose business model hack (the insight of Elon Musk, 
no less) was to front the full cost of inventory and installation, in 
exchange for retaining the tail of revenues for the next 20 years. 
With $280 million in help from Google, the cost to homeowners 
evaporated. At the same time, startup Solar Mosaic took a 
more democratic approach to the same problem, creating a 
crowdfunding platform that has mobilized $3.8 million toward 

rooftop installations so far.
These are not rarities. Indeed, there are great hacks fuelling at 
least a few trends that stand to alter society as much as they 
alter industries. Over three posts, we’ll take a look at some of 
them: collaborative consumption, the maker movement, and the 
Internet of things. These trends highlight opportunities for social 
change on a scale no social entrepreneur should ignore.
All Together Now
At the arrowhead of these shifts is the collaborative consumption 
movement. Its main hack has been to replace ownership with 
sharing as the main form of consumption, in domains previously 
(and even currently) considered impossible, and often through 
technology platforms.
Sharing is proving disruptive across remarkably diverse sectors, 
from transportation (Zipcar, Autoshare), and hospitality (Airbnb) 
to crowd financing (Kickstarter, Angel List, Kiva) and education 
(Udemy, Skillshare). Its value is not merely in providing cheaper 
alternatives. The downstream effects have also been numerous 
and notable:
Sustainable, Efficient, Shared
While the shared product is often cheaper, in many cases it 
is also more socially beneficial. Zipcar claims that every one 
of its cars replaces 15 personally owned vehicles. As with its 
fleet, companies like ParkAtMyHouse and Kitchen Library are 
enabling more optimal use of dormant physical assets--space, 
tools, even parking spaces--where creating or buying new 
inventory is just redundant and wasteful.
Spreading the Wealth
Companies like Airbnb, Udemy, and TaskRabbit are also 
providing average citizens with new opportunities to earn 

Business Buzz income on the side. TaskRabbit CEO Leah Busque estimates 
thousands of users earn up to $60,000 annually on the site’s 
odd jobs market, and Airbnb recently claimed it provided New 
Yorkers with $632 million in additional income last year. In an era 
when 95% of income gains since the recession have accrued to 
society’s richest individuals, these new income streams are not 
to be dismissed.
Advancing Equity 
Collaborative models are also evening out deep inequities. 
JustAccess, a Toronto-based startup, wants to enable 
crowdfunding for legal fees to eliminate wealth disparities in the 
justice system. Crowdfunding has enabled hundreds of makers 
and artisans to bring their creations directly to markets without 
much risk or much capital--a major departure from the status 
quo. Crowd investment platforms have also enabled startups 
to overcome hurdles in accessing investors, and are starting to 
allow average people to become early-stage investors without 
being accredited (read: wealthy). Finally, crowd financing 
pioneers like Kiva have catalyzed a huge mobilization of much 
needed capital from the developed to the developing world.

Sharing as a business model hack is proving not 
only socially nutritious but also financially potent.

Of course, nothing good comes about without a struggle. Over 
the last century, we have programmed society with legislative, 
regulatory, and normative code to accommodate a model of 
ownership, so sharing companies may appear to the system 
as foreign insurgents. Zipcar had a notoriously difficult web 
of auto insurance policies to untangle. Meanwhile, Airbnb and 
Uber have found themselves in protracted legal battles against 
municipal laws and lobby groups.
But the movement marches on. Sharing as a business model 
hack is proving not only socially nutritious but also financially 
potent. Airbnb’s recent round of investment valued the company 
at $2.5 billion. Kickstarter meanwhile, has mobilized $893 million, 
collecting 5% along the way, and TaskRabbit has persuaded 
venture capitalists to hand over $38 million in capital so far.
For social entrepreneurs, the sharing economy provides a fertile 
mix of proven success stories, uncharted waters, social impact, 
and financial scale. Bring on the business model hackers.

Assaf Weisz is co-founder and Managing Director of Purpose 
Capital, an impact investment and advisory firm that supports 
leading financial institutions, foundations and families to 
integrate impact considerations across their portfolios. At 
Purpose Capital, Assaf leads the Strategy and Design practice, 
creating market-building platforms which cultivate a pipeline 
of investment opportunities, and infuse a social compact into 
industries & ecosystems. He has led Purpose Capital’s work 
on revolutionizing post-secondary education through funds, 
MOOCs and global industry consortiums, on developing 
a commercialization vehicle for social-purpose tech, and 
on assisting leading social enterprises to secure millions in 
investments.  
Prior to this, he was a founder and Executive Director of the 
Young Social Entrepreneurs of Canada, a social network for 
social entrepreneurs that grew to become one of the nation’s 
largest entrepreneurship networks. YSEC also originated the 
country’s first social financing program for youth-run social 
ventures, which was eventually spun out as the Youth Social 
Innovation Fund, and maintained a repayment rate of 100% in 
its first portfolio. 
Assaf is a writer and speaker on using business and finance to 
move society forward, having written for several publications, 
including Fast Company. In 2011, he was named an Ariane de 
Rothschild Fellow for Social Entrepreneurship. He has further 
been recognized as a Global Shaper by the World Economic 
Forum, and as a Canadian Under 30 Who is Changing the 
Country, by the Canadian Broadcasting Corporation. In 2012, 
he co-authored Redefining Returns: The State of Social Finance 
in the Canadian Financial Sector, a report that gauged demand 
for social finance from within the financial sector. Assaf is also 
the Chair of the Board of Operation Groundswell, a high growth 
social enterprise changing the way the world travels.
assaf@purposecap.com
purposecap.com
647 838 8315

Matter To The World
follow us on twitter: @purposecap
follow my twitter: @AssafWeisz
follow my thoughts: AssafWeisz.Tumblr.com
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What if the economy protected 
people and the planet?
John Fullerton and Hunter Lovins
John Fullerton is President of the Capital Institute, and a former 
managing director at JPMorgan. Hunter Lovins is President of 
Natural Capitalism Solutions and a professor of sustainable 
business. Both are members of the Steering Committee of the 
Alliance for Sustainability And Prosperity, and advise Richard 
Branson’s B-Team. 
Science tells us we are in ecological overshoot. We are using 
Earth’s resources faster than they can be regenerated. So, too, 
are we in economic and financial overshoot, propelled by a 
financial system that demands growth with no concern for the 
environment and little regard for human well-being. Common 
sense tells us that an economy that is growing by using up its 
material resources at an exponential rate is fundamentally 
misaligned with the finite boundaries of Earth’s ecosphere. Unless 
we shift to a new economic model, the result will be a series of 
mutually reinforcing crises--economic, social, and ecological--a 
catastrophe on a scale without historical precedent.
Our modern global economy, recent crises notwithstanding, has 
delivered remarkable historical achievements, and prosperity 
(for many) unmatched in human history. Now, however, it must 
evolve to address the grotesquely inequitable distribution of 
wealth, intractable poverty in much of the world, and chronic 
failure to deliver living-wage jobs, all while respecting ecological 
boundaries. The World Bank, the International Monetary Fund, 
the Organization for Economic Co-operation and Development 
and the International Energy Agency all agree that meeting these 
challenges demands not merely problem solving as we’ve done 
in the past, but systemic change to address root causes.
“”The speculative excess and ethical shortcomings of 
contemporary Wall Street are now legend. But what ails Wall 
Street goes much deeper.
This has profound implications, not only for how we live our lives, 
but also for our dysfunctional financial system, itself the ultimate 
but least understood root cause of our current and unfolding 
crises.
The speculative excess and ethical shortcomings of contemporary 
Wall Street are now legend. But what ails Wall Street goes much 
deeper.  Climate change, ecosystem collapse, soil degradation 
and biodiversity loss, driven by the fundamental unsustainability 
of short-term, finance-driven business as usual will continue 
to deliver shocks to the global economy. Such industries of 
the old economy as fossil fuels, toxic manufacturing, industrial 
agriculture, and others that have historically received subsidies 
and are driving the collapse of natural systems must be replaced 
by investments into a real economy that regenerates human and 
natural capital.

This transition will be costly. Take, for example, “the carbon 
bubble”--the fossil assets that would need to be left in the ground 
if the world successfully implements climate protection. Estimates 
run as high as a $20 trillion loss of asset value. In contrast, the 
direct sub-prime mortgage write-off only amounted to $2.7 
trillion. Already, two investment analysis firms have found that 
fossil free portfolios are outperforming investments that contain 
fossil polluters. A 2013 survey found that more than half of fund 
managers surveyed had sold or avoided making investments 
because of concerns over climate change.
Smart companies are achieving quantum leaps in resource 
efficiency, beginning with energy productivity that moves us back 
toward balance, buys time, and saves money. “The 3% Solution,” 
reveals that US businesses cutting carbon emissions by three 
percent annually would save up to $190 billion in 2020 alone, or 
$780 billion over 10 years, and put the US corporate sector on 
track for a 25 percent carbon reduction against 1990 levels.
The next step is to shift investment into the clean infrastructure 
needed for the future. Jigar Shah, founder of Sun Edison, is inviting 
entrepreneurs to create the equivalent of 100,000 companies 
to sell $100 million worth of climate change solutions by 2020, 
creating a $10 trillion economy and mitigating the climate crisis at 
a profit. The International Energy Agency says that we’ll already 
have more than $4 trillion invested into climate change solutions 
by 2020. Let’s finish the job, create jobs (typically 10 times more 
jobs per unit of investment than the old economy) and unleash 
real prosperity.
“”We need to transform finance and shift the flow of investment 
capital to perpetuate a Regenerative Economy that serves 
humanity.
Ultimately, we need to transform finance and shift the flow of 
investment capital to perpetuate a Regenerative Economy that 
serves humanity and is a steward of Earth’s ecosystems.
Natural systems, from living beings to whole ecosystems, are 
sustainable because they are regenerative. The transition to a 
Regenerative Economy is about seeing the world in a different 
way--a shift to an ecological world view in which nature is the 
model. The regenerative process that defines thriving, living 
systems must define the economic system itself.
Regenerative Capitalism has eight elements:

1. Right Relationship: It holds the continuation of life sacred 
and recognizes that the economy is embedded in human 
culture and the ecosphere.

2. Entrepreneurialism: A Regenerative Economy draws on 
the innate ability of human beings to innovate and “create 
anew” across all sectors of society.

3. Wealth Viewed Holistically: True wealth is defined in terms 
of the well-being of the “whole,” achieved through the 
enhancement and harmonization of the multiple forms of 
capital--social, ecological, manufactured, and financial.

Business Buzz
Creating  a “Regenerative Economy” to transform 
global finance into a force for good

4. Shared Prosperity: Wealth is equitably (although not 
necessarily equally) distributed in the context of an 
expanded view of true wealth.

5. Real Economy Circularity: Ultimately solar powered, the 
economy strives continually to minimize energy, material, 
and resource throughput radically at all phases of the 
production cycle. Products are remanufactured, recycled 
and composted, with natural outputs safely composted 
to the biological world, while minerals and human made 
substances return to the industrial cycle.

6. “Edge Effect” Abundance: Creative, diverse collaborations 
increase the possibility of value-adding wealth creation 
through relationship, exchanges, and resiliency.

7. Resiliency: The whole system develops the long run ability 
to adapt and learn from shocks; adaptability to change 
is valued over current brittle concentrations of power and 
hyper-efficiency.

8. Honors Place: A Regenerative Economy operates to 
nurture healthy, stable communities and bioregions, both 
real and virtual, in a connected mosaic of place-centered 
economies.

Early green shoots of Regenerative Capitalism are already 

manifesting in a multitude of scalable projects and enterprises on 
the ground. These include agriculture that replenishes soil fertility, 
the sharing economy, collaborative and cooperative ownership 
structures, economic democracy, investments in renewable 
energy and resilient communities and much more.
Alternatives are emerging, as documented in Capital Institute’s 
“Field Guide to Investing in a Regenerative Economy” and 
elsewhere. They’re appearing at conferences on sustainable 
banking, social finance, impact investing and B Corps, local living 
economies, crowd-funding, and cooperatives, and initiatives 
such as B Team and Breakthrough Capitalism. The task now 
before countries, cities, corporations and communities is to turn 
Regenerative Capitalism into large global enterprises and suffuse 
its principles into the large state actors that collectively drive the 
global economic system.
Real investment is the bridge to the economic system of the future. 
The transition will depend upon a fundamental transformation in 
where and how these large economic actors invest. We must both 
reimagine society’s public interest in what does and does not get 
financed, and repurpose our financial institutions to be in service 
of the interdependent human well-being and ecosystem integrity.
This transition will not be quick or easy. It may even seem like 
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John Fullerton is the Founder and 
President of Capital Institute, a 
collaborative space working to 
transform finance to serve a more just, 
regenerative, and sustainable economic 
system. Through the work of Capital 
Institute, regular public speaking 
engagements, and university lectures, 
John has become a recognized thought 
leader in the New Economy space 
generally, and the financial system 
transformation challenge in particular.
John is also a recognized leading 
practitioner in the “impact investment” 
space as the Principal of Level 3 
Capital Advisors, LLC. Level 3’s direct 
investments are primarily focused on 
sustainable, regenerative land use, 
food, and water issues. Through both 
Capital Institute and Level 3, John brings 
a unique theory and practice approach 
to financial system transformation.
Previously, John was a Managing 
Director of JPMorgan where he worked 
for over 18 years. At JPMorgan, John 
managed various capital markets 
and derivatives business around the 
globe, then shifted focus to private 
investments and was subsequently the 
Chief Investment Officer of LabMorgan 
through the merger with Chase 

Manhattan before retiring from the bank 
in 2001.
Following JPMorgan, and after 
experiencing 9-11 first hand, John 
spent years embarked on more 
entrepreneurial ventures as an impact 
investor while engaging in deep study 
of our multiple interconnected systemic 
crises that led to the founding of Capital 
Institute, officially launched in 2010.
John was a member of the Long Term 
Capital Oversight Committee that 
managed the $3.6 Billion rescue of 
the distressed hedge fund in 1998. 
He is a Co-Founder and Director of 
Grasslands, LLC, a holistic ranch 
management company in partnership 
with the Savory Institute, and a Director 
of New Day Farms, Inc., New Economics 
Institute, and Savory Institute.org. He 
is also an Advisor to Armonia, LLC, a 
Belgian family office focused on impact 
investments, and to Richard Branson’s 
Business Leader’s initiative. He sits 
on the steering committee for the New 
America Foundation’s Smart Strategy 
initiative as well.
John writes the bi-weekly Future 
of Finance blog, which is widely 
syndicated on platforms such as The 

Guardian and The Huffington Post. 
He has appeared on Frontline, and 
been interviewed by Bloomberg, The 
Laura Flanders Show, The Real News 
Network, INET, and WOR radio.
John received a BA in Economics from 
the University of Michigan, and an MBA 
from the Stern School of Business at 
NYU.

Hunter Lovins is President of Natural 
Capitalism Solutions. NCS helps 
companies, communities and countries 
implement more sustainable business 
practices profitably. Hunter has worked 
from Afghanistan to New Zealand, 
and was asked by the King of Bhutan 
to serve on a team of international 
thought leaders transforming the global 
economic paradigm. This led to a 
position on the Steering Committee 
of the Alliance for Sustainability And 
Prosperity (www.asap4all.org) an 
international team developing a global 
strategy of change for a world that 
works for all.
Over her 30 years as a sustainability 
thought leader, Hunter has written 
hundreds of articles and 14 books. 
Her latest, The Way Out: Kickstarting 
Capitalism to Save Our Economic Ass 
(2012), is a sequel to the international 
best-seller, Natural Capitalism.

A founder of the field of Sustainable 
Management, Hunter has helped create 
several MBA programs and is currently 
a professor of sustainable business at 
Bainbridge Graduate Institute and Bard 
MBA. In 2013, she served as Regents’ 
Lecturer in Mechanical Engineering at 
University of California, Berkeley. She 
was recently named a Master at the 
DeTao Academy in China.
Hunter has won dozens of awards, 
including the European Sustainability 
Pioneer award, the Right Livelihood 
Award (the alternative Nobel) and 
the 2012 Rachel Carson Award. 
Time Magazine recognized her as 
a Millennium Hero for the Planet, 
and Newsweek called her the Green 
Business Icon. She consults widely 
for companies from Unilever and 
Walmart to small businesses in local 
communities and speaks to audiences 
ranging from the World Economic 
Forum to chambers of commerce.

an unrealizable utopian dream. But as the challenges facing us 
begin to cascade, what now seems impossible will become the 
inevitable.

This piece originally ran in Fast Company’s Exist section (http://
www.fastcoexist.com/3020653/creating-a-regenerative-economy-
to-transform-global-finance-into-a-force-for-good).

I recently moderated a session on business models and 
innovation at the Centre for Sustainable Design’s conference 
titled “Collaboration, Co-creation & New Business Models” and 
organised by Martin Charter
Foresight: adaption to climate change, circular economy & 
eco-innovation are now being hardwired into future European 
industrial policy scenarios; with thinking on eco-innovation now 
breaking away from the traditional definition of eco-industries 
based on ‘end of pipe’ environmental technologies towards a 
more horizontal view based on a pervasive ‘greening of industry’ 
& the development of a diverse array of eco-innovative products, 
services & technologies
Circular Economy: leading companies are implementing ‘design 
for disassembly’ & ‘design for upcycling’ in product design & 
development e.g. Kyocera (printer cartridges) & Globe Hope 
(clothing) but are finding a lack of infrastructure, knowledge, 
networks, skills, etc. to support these initiatives; where is the 
‘smart (closed loop) grid’ discussion to enable the Circular 
Economy? & how should it be developed?
Disruption: new players entering existing markets with disruptive 
eco-innovative technologies can experience a very bloody 

fight with aggressive responses from incumbents; Nest Labs 
highlighted the need for significant financial resources to fight 
legal battles, the importance of design, monitoring & quickly 
responding to customer feedback & creating a ‘can do’ mindset; 
Globe Hope & Zed Factory highlighted the need to stick to core 
values, the importance of personal resilience, having a solutions 
oriented mindset (to problems) & a lack of public policy support 
for sustainable & eco-innovators
Business Models: an emerging question is, do green business 
models actually exist? & perhaps that the question needs to 
be re-framed; growing energy, material & water challenges 
are leading a number of companies to adapt their business 
models; many eco-innovative SMEs have a product/technology 
push mindset & lack sound business models, so there is a 
need for widespread dissemination of business model thinking 
amongst sustainable & eco-innovators; more strategically, 
‘green ventures’ units are emerging within a number of leading 
companies e.g. Patagonia & Nike stimulating & financially 
pump-priming new & potentially disruptive sustainable & eco-
innovative startup businesses
Democratisation: stronger ‘grassroots innovation’ is emerging 
through ‘people power’ facilitated by social networks, & 
information & communication technology (ICT) which is 
characterised by growing trends in the use of ‘open innovation’ 
including crowd sourcing ideas & funding, & the rise of makers 
& fixers
Collaboration: open innovation & crowdsourcing approaches 
are being used to co-create new businesses with collaboration & 
partnership being essential; developing & building relationships 
& trust will be viewed as central principles to the co-creation of 
businesses
Freedom: breaking away from conventional thinking patterns & 
practice needs organisations, groups & individuals that that can 
operate outside ‘the system’; an ability to experiment & ‘break 
the rules’ will be increasingly important; however, ‘breakaway 
organisations’ e.g. Enviu from the Netherlands that operate 
more openly, un-conventionally & un-reasonably will still need to 
have well organised structures & systems especially related to 
funding & project delivery
Demonstration: it was highlighted that people need access to 
real, physical demonstrations of more sustainable futures to 
enable them to ‘see’ a way forward, this was well illustrated by 
Bright Green Island (a ‘living laboratory’ for sustainable solutions 
in Denmark), Pines Calyx (‘cradle to cradle’ conference centre in 
UK) & Village Impact (socially designed and innovated kitchens 
in Malawi)
Systems: to drive sustainable & eco-innovation there is a need to 
operate in parallel at grassroots & system levels, & this requires 
business, civil society & government to develop better ways 
of working together – however, presently sustainable or eco-
innovation seems to be emerging from civil society & business, 
with government’s role being seen as increasingly unclear
Capitalism 2.0: green growth & green economy is permeating 
global policy thinking however ‘grassroots innovation’ is 
emerging from civil society & entrepreneurs rather than big 
business or NGOs; alongside this, new business models are 
emerging where business success & performance are not 
just being judged by financial success but also by positive 
environmental & social impact 

key 
lessons on 
sustainable 
innovation
By Toby Webb - http://tobywebb.blogspot.co.uk
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Congratulations
to our young ex-Rhodes University writer who has now joined the scholars of Leeds

Tyron Corporate Social Review wishes 
you well on your journey of learning and 
look forward to some interesting lessons 
from the “Room at Leeds” that you will be 
sharing with our readers in the future
Rhodes University Ergonomics student 
Tyron Louw has been awarded a 
prestigious scholarship – the Leeds 
International Research Scholarship 
(LIRS) – to study towards a PhD in 2014 
at the University of Leeds in the United 
Kingdom.
After a rigorous application process 
and being offered a PhD position at the 
University of Leeds in 2012, Louw’s next 
move was to pursue his next dream and 
apply for a scholarship in order to attain 
his academic goals.
“The Leeds International Research 
Scholarship is open to applicants from 
any country and discipline in the world. 
After collecting all applications, the 
University screens for eligibility and then 
submits them to the relevant academic 
departments who are given the opportunity 
to nominate only one candidate each from 
their pool of applicants,” he says.
“What makes this process tough is that you 
are competing against some of the most 
talented students from around the world, 
from every discipline imaginable. The 
LIRS is very heavily focused on academic 
merit and, specifically, research potential. 
I had to in my application demonstrate the 
relevance of my research, and my ability 
to carry it out,” says Louw.
He always wanted to study at Leeds and 
he followed his dream throughout. He 
turned down a funded PhD at Rhodes 

University and a scholarship to University 
of Nottingham.
“I didn’t know whether I was even close 
to winning the LIRS. I only knew that I 
wanted to be at Leeds. During this time 
I simply kept my head down and worked 
hard at the things that I thought would 
demonstrate to the University of Leeds 
that I was capable and worthy of LIRS,” 
he adds. 
“I have known for a long time that I wanted 
to do PhD. It is a massive undertaking and 
a huge investment in oneself. I always held 
the view that if I was going to make such 
an investment in myself then it should be 
in an environment that supports both my 
research and career interests.”
“The Institute for Transport Studies (ITS) 
at University of Leeds is a world-leading 
center for the application of many 
different disciplines to transport. It is 
home to one of the worlds most advanced 
driving simulators, and is well connected 

to industrial and research partners the 
world over. My research interests are 
conveniently very much aligned with 
those of the Safety & Technology group 
at ITS. Leeds was therefore an obvious 
first-choice for a PhD.”
Louw passed his Bachelor of Arts in 
Human Kinetics & Ergonomics and 
Organisational Psychology and Bachelor 
of Science with Honours degrees both 
with distinctions at Rhodes University.
He further enrolled for Master of Science 
(Research) in Ergonomics. The title of his 
dissertation is An Investigation into Control 
Mechanisms of Driving Performance: 
Resource Depletion and Effort-Regulation 
and he graduated with distinction in 2013.
“The future is here. Driverless cars exist 
and they will be on our roads sooner 
than any of us can anticipate. This is a 
laudable achievement on the technical 
side, however relatively little is known 
about how humans will function in these 
cars,” he says. 
His PhD research at the University of 
Leeds will focus on trying to get a better 
understanding of the human physical 
and cognitive capabilities and limitations 
during interactions with automated 
vehicles.
“The staff and postgraduates in the 
Department of Human Kinetics and 
Ergonomics have been hugely influential in 
shaping my understanding, appreciation, 
and philosophy of research,” he says.
Head of Human Kinetics and Ergonomics, 
Dr Candice Christie wished him all the 
best for the future.
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Portrait sketch: I am

Your outfit, cotton print, starbursts and moons

symbols and codes of things I cannot know

apart from the Madonna blue

so warm, so pure

that draws me near

even to your head like a bakers crown

your hat commands my focus

to your face

where

two bright moons

shine intensely back

revealing that longing in me

for that something that is in your culture

expressed by your wonderful garment

that says:

“I am”

by Sam Alwyn
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He wisHes for tHe ClotHs of Heaven
william Butler Yeats (1865-1939)

Had I the heavens’ embroidered cloths,
Enwrought with golden and silver light,

The blue and the dim and the dark cloths
Of night and light and the half-light,

I would spread the cloths under your feet:
But I, being poor, have only my dreams;
I have spread my dreams under your feet;

Tread softly because you tread on my dreams.
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Legacy Projects South Africa
The Department of Arts and Culture Legacy projects refers to Monuments, museums, plaques, outdoor 
art, heritage trails and other symbolic representations that create visible reminders of, and commemorate, 
the many aspects of South Africa’s past.

Government has initiated several national legacy projects to 
establish commemorative symbols of South Africa’s history and 
celebrate its heritage.
The legacy projects include the Women’s Monument, Chief 
Albert Luthuli’s house in KwaDukuza, KwaZulu-Natal, Battle of 
Blood River/Ncome Project, Samora Machel Project, Nelson 

Mandela Museum, Constitution Hill Project, Sarah Baartman 
Centre of Remembrance, Khoisan Legacy Project, Freedom 
Park Project, Dulcie September Legacy Project, Matola Raid 
Memorial Project, Bhambatha Project and Albert Luthuli Annual 
Memorial Lecture. 

Battle of Blood River/Ncome Project Freedom Park Project Constitution Hill Project
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SAVE	  
20	  Briza	  rd	  
Cape	  Town	  	   	  
7441	  
+27	  83	  669	  6959	  

	  

	  
SAVE,– NPO 088-104      

 www.savefoundation.org.za  
 
  

	  

	  SAVE	  Foundation,	  is	  a	  non	  profit	  organisation,	  088-‐104	  NPO,	  registered	  in	  South	  
Africa	  with	  the	  social	  welfare.	  

	  
We	  have	  been	  assisting	  in	  Blaauwberg	  community	  for	  the	  past	  5	  years	  with	  
different	  programs:	  

Poverty	  relief:	  Weekly	  feeding	  programs,	  Vegetable	  gardens,	  Independence	  living	  
plan,	  	  
Education:	  Educare	  centres,	  afterschool	  assistance,	  awareness	  clinics,	  Computer	  
training,	  Excursions	  
Skills	  development:	  	  Entrepreneurship	  programs,	  Swimming,	  surfing,	  bead	  work,	  
cooking,	  sports	  clinics,	  sewing	  

Events:	  Christmas,	  Easter,	  Youth	  day	  and	  women’s	  day	  functions	  
.	  	  
	  
The	  communities	  we	  support	  live	  in	  settlements	  and	  townships.	  	  People	  live	  in	  
mostly	  ‘shacks’,	  informal	  houses	  made	  of	  corrugated	  iron,	  wood	  and	  other	  scrap	  
material.	  	  The	  houses/	  shacks	  do	  not	  have	  running	  water	  and	  many	  don’t	  have	  
electricity.	  	  Unemployment	  rates	  are	  high	  with	  most	  family’s	  left	  to	  survive	  on	  very	  
little. 	  

	  
Our	  Mission	  is	  to	  help	  alleviate	  the	  poverty	  issues	  in	  our	  area	  through,	  education	  

and	  skills	  development.	  
SAVE	  Achievements:	  
Ran 6 early childhood development centres 
Provided computer lessons for 500 children at a farm school 
Built an educare centre in a settlement. 
Started 3 vegetable gardens in the settlements 

• Taught 200 kids how to swim and 120 kids how to surf  all from Dunoon 
township 

• Provided Christmas, Easter and Youth day functions for over 300 children 
• Gave 350 children from 6 surrounding settlements Christmas box presents 
• Hosted our annual surfing competition and Beach fun day for 100 children  
• Our projects were featured in the table talk news paper, Cape talk radio, 

Radio pulpit, Lead SA 
• We won the Diskem/ Lead Sa volunteer program of the year competition. 

• Our founder won LEAD SA hero of November 2013. 
SMS “Voice” to 49 300 to

Donate R20 & Get the track.
www.shoutsa.com
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Minister of Arts Culture and 
Heritage Paul Mashatile

“Walks the Talk” 

Bringing Banking to the Unbanked - 
Standard Bank & SAP

Field Band Foundation 
WWF & Sanlam – ‘Journey of Water’ Campaign




